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CANDEE-LITE (Grant) 


Here is “‘Magic Candle Lighting’’ supreme, the clever 
idea that reaily makes it a wonderfui feat, With your 
finger tips. you reach over to the burning candle and 
actually pinch off the light and carry the flame. burn- 
ing at your finger tips, over to anotuer candle and 
ignite one or more candles from the visible flame! This 
is ‘something,’ and never accomplished before. Of 
course, you can light cigarettes, flash paper or use it 
wherever fire or flame is employed. Use one or both 
hands, and both shown empty at any time. No rings 
or clips, no chemicals, no messy oils. Done anywhere, 
close-up or on stage. Use any candles or holders. 
Special gimmick and instructions. $2.00 


CARDMENTO (Bob Kline) 


This miracle card prediction is endorsed by Silent Mora 
who says, “Excellent. the finest card prediction I have 
ever seen." Seven cards taken from an examined, 
shuffled pack, are placed in a row on a small rack so 
upper ends of cards are fully visible. Performer writes 
a prediction which is given to a spectator to hold. As 
directed by the audience, the performer removes cards 
from rack, showing their full faces. The one last card 
is then removed and shown to be the one predicted! 
Can be repeated and different card chosen. Done any 
time. No switches, and naturally, no stooges. Complete. 


ready to work, $16.00 
MAGAZINE TEST (Christopher) 


That smooth and wily wizard, Milbourne Christopher, 
has worked out a simple and practical method that is 
a sure fooler, and at the same time, is so easy that 
anybody knowing the secret, can perform it with ease. 
A magazine is shown, its pages flipped through, and 
a spectator requested to insert a playing card at any 
chance spot between the pages. The magazine is 
opened where the card is, and, without your looking 


PERFECTION NUMBER PREDICTION 


There is nothing that can equal this copyrighted method for making a prediction of a 
sum of numbers written by spectators — for the gimmick — and it is a special gimmick — 
is, in appearance. exactly like an article in common use. It is seen, yet unseen insofar 
as the gimmick feature is concerned, and ever even suspected. On an inilialed bridge 
score pad; spectators write numbers which. when added by the man who initialed it, 
produces a total which you have previously written on anybody's business card — and 
held by them throughout. No wax impressions, carbons, etc. Bridge pad may be left 
for inspection, and there are no confederates. 


at the page. you describe the contents. 
structions. 


Illustrated in- 


$1.00 


effects, such as telephone book test, etc. 


Complete, ready to work. 


Easy, certain, and the basis for many mental 


$2.00 


FORDEX 


“Pour Decks’’ are used in ‘‘Fordex.’’ Any four 
persons each think of a number, Each takes a 
deck and deals off one card for each letter of his 
numbe:. Each spells a different number, dealing 
a different number of cards onto the table in a 
pile. yet the top card of each pile proves to be 
the same identical card! Use any decks, no 


duplicates 50c 
VANISHING ALARM CLOCK (P&L) 


Handsome outfit now in stock. Fiashy, full of action 
and wich the sound feature, this is always a hit. 
A full-size alarm clock is shown, placed on a 
nickeled tray. The clock is covered with a hanky 
and lifted from the tray. Hanging the clock on 
a nickeled stand, the alarm is set off. The hanky 
is suddenly yanked off — the ringing stops — the 
clock has vanished as proven when the hanky is 
drawn through the closed hand. Self-contained, 
no assistant needed. Complete $20.50 


LIK-WID CREATION 


Another form of glass for visible production of 
milk, A tall 14 oz. tumbler is seen empty. From a 
Milk Bottle, a boy’s arm, ete., a ribbon is stretched 
to the tall tumbler. On command the tumbler 
fills with milk from the bottom. At the finish, this 
same tumbler full of milk can be held under spec- 
talors’ noses so they can see the full glass of 
milk, No mirrors, no angles, automatic and easy. 


$5.75 
‘‘DOUGH-BLINDFOLD’’ REVEALED 


Here's the real dope on this puzzling mystery of 
which you have heard so much lately, The in- 
vention of a Hindu, and always a hit. you can 
row perform it with ease. The eyes are first 
covered with dough, then wads of cotton and 
yards of bandages all over the face, and finally 
opaque hankies over all. Successfully performed 
by Eddie Joseph. he gives you the detailed secrets 
of “‘Intuitional Sight” (which is far ahead of the 
old "*X-ray Eyes,’’) as you must know. 13-page 


Mss. $2.00 
PREMONITION (Eddie Joseph) 


A sure-fire prediction effect that seemingly has no 
explanation. Anybody names any card in an 
imaginary pack. Handed a sealed pack. the spec- 
tator looks through it for his thought-of card, but 
finds only 51 cards — his card being missing. No 
wonder, as the performer has that one card in 
his pocket, and produces it accordingly! Use your 
own cards. Complete instructions $1 0.00 


CEN-TRIFFIC — Moore’s penny balanced on an- 
other $1 00 


EYE TO EYE (Karson) 


A clever adaptation of an old principle that makes 
it easy to do some mind reading or second sight. 
A spectator shuffles any pack of cards and holds 
the pack with the face card toward himself. The 
performer stands in front where he cannot see the 
card facing the spectator. yet the performer, by 
use of the magic eye, can easily name the card. 


$1.00 
THE DOUBLE BILL TUBE 


We've been telling about this for several months 
now — and we again insist that this is the great- 
est pocket trick of the century. Get it at once if 
you do not have it already. Hundreds sold and 
all agree with Walter Gibson, the inventor that 
it is a@ marvelous trick. Two brass tubes are used. 
The inner one is shown empty, and sealed BEFORE 
the bill is borrowed. Then the inner tube is sealed 
within the outer one, and the unit held by a spec- 
tator. Borrowed bill is vanished, spectator him- 
self breaks seals on the double tube, finding his 
marked bill within! And all left for inspection. 
A Kanter-Brema exclusive, marked (K) in circle, 
and unobtainable elsewhere. $8.00 


MULTUM IN PARVO 
That means “Much in Little.”’ Just think of a tall 
14 oz. zombie glass, full of liquid, being emptied 
into a 9 oz. tumbler, and this then emptied into 
a 6 oz. glass which then is poured into a 3 oz. 
glass. and this finally into a 1 oz. jigger — really 
“Much in Little.“’ Glasses are clear Lucite, and 
a gleaming chromed tray is included to hold them. 


Complete, use any liquid. $37.50 


tumbler fills or 
No moving parts, 
ribbons, etc. to hide 


$3.75 


8-Ft. PRODUCTION POLE — Georgeous silver, red 
and blue 8-ft. pole with gold knob atop creates 
rears of laughter when produced from man‘s 


coat, etc. $5.00 


MIRACLE GLASS — With an added gimmick en- 
abling you to produce or vanish milk, etc. and 


other effects. $2.00 


KANTER’S CAKE IN HAT — Tarbell says ‘‘Best 
ever.’’ Nickeled copper, 5°’ diam. x 21/,"" deep. 


$5.00 


DEVIL GLASS (Grant). 8 oz. 
empties itself in full view. 
weights, mirrors, tapes, 
anything 


IF IT’S GOOD, WE HAVE IT 


FAMOUS TELEPHONE TRICK 


So many people inquire if we have this effect, 
that we think many of you are overlooking the 
value and strong impression it makes. Anybody 
selects any card from their own pack, then calls 
up your assistant on the ‘phone and asks what 
card was chosen — of course. the assistant names 
the card. We include a second method which 
Ralph Read devised and used for many years, 
fooling many who thought they knew it. Both for 


50c 


DELL O’DELL COMEDY STOCKING — Nylon, 
4 ft. 3° long — great production item. $3.00 


ALL BOOKS IN STOCK 


SCARNE ON CARDS 


Complete new work on cards and card games 
by the well-known authority. Tells how to win 
at all the popular games — how to avoid being a 
“sucker’’—~ artifices, subterfuges and equipment of 
professional cheaters, etc. 410 pp.; illus. $3 95 


SCARNE ON DICE — Authoritative work on all 
phases of dice games, odds, controlling throws, 
tricking dice, cheaters’ methods, etc. 413 pages. 


$5.00 
IT MUST BE MIND READING (G. Anderson) New 
book covering many phases of mentalism. Very 


good $2.00 
LAUGH LINES No. 3 — Just out, this latest Jimmy 
Muir bunch of belly laugh material, Get it quick. 


32 pages $1 .00 
LAUGH LINES No. 2 — Predecessor to above and 
you must have it, if not already in your collec- 


tion. 32 pages $1 00 
MAGIC (Hoyam). Ready as you read this $6.50 


EXPERT BILLIARD BALL MANIPULATION (Hull). 
Again available. Covers all moves, sleights, etc. 
Nothing else like it. In two parts — Part 1 — $3.00. 
Part 2. $2.00. Both together $4.00 


MAGIC OF REZVANI (Sardina) $3.50 
26 LIVING & DEAD TESTS (Garrett) $1.00 
THE CARD WIZARD (Turner) Good $2.50 
CONTROLLED MIRACLES (Simon) $1.00 


KANTER’S 400-PAGE No. 8 
CATALOGUE — PRICE $1.00 


Actually free — Your §1 refunded first $5 order, 


KANTER'S MAGIC SHOP 


* LARGEST EASTERN MAGIC STORE 


1311 WALNU TREET 
PHILADELPHI , PA, 
° 
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$10,000 CHALLENGE 


to 


JOHN MULHOLLAND 


Pages 425-6-7 of “Greater Magic” (by-lined Sphinx January 1935) described in detail 
the Hooker Rising Card Trick performed by John Mulholland in the Spring of 1934. 
lf, in my presence, on a fully lighted stage, and in the presence of those of my 
selection in a hall in New York City, selected by me, and within thirty days from 
the date this advertisement first appears, Mr. Mulholland will, with original Hooker 
apparatus claimed to be in his possession, perform said trick as described in Greater 
Magic | will pay him $10,000. It is understood that he will use my borrowed deck, 
shuffled by me, and cards of mine from said deck shall rise and float as called for by 
me. As described in said Greater Magic, he will allow me to examine the glass 
houlette to be used and my cards shall at all times remain in said houlette on a plain 
undraped table in full view of the audience, except as separate cards are called for, 
and such cards, so risen, shall be passed for examination to prove that they were 


part of my deck so supplied. 


In the event of failure to perform, as above stated, and anything additional set forth 
in Greater Magic on said pages the apparatus he uses, in attempting the perform- 
ance, shall become my absolute property. Said performance shall take no longer 
than one hour. Failure to accept challenge and to attempt to perform, it will be 
assumed the trick, so vividly described and believed in for years, cannot be done 


and is an exaggerated myth. 


JOHN J. McMANUS (Magic Collector) 


150 Broadway, New York, N. Y. 


P.S.: | am interested in acquiring a doll automaton known as the “Archer” sold 


some years ago by Louis Tannen. 


Readers please drop Mr. Mulholland a short postal requesting him to accept this 


challenge and attempt the performance. 


i 


kA 
Zz 
i\< 
Wz 
*] 
z 
2 
¢ 


<VSNem BCI<Er = 


EXPERT CARD TECHNIQUE 


_ TIA Ca) 


“MAGIC WITH SMALL APPARATUS”’ 


This is Volume I of the remarkable work written by Dr. 
Dhotel between 1936 and 1945, dealing with tricks that re- 
quire little or no 
apparatus. In 
this first volume 
are feats with 
matches, small 
animals, rings, 


MAGI C wands, candles, 


WITH fire, flames, 
shooting irons, 
SMALL APPARATUS 


billiard balls, 

YOLUMS 1 cork balls, 
marbles, pellets, 

ote and a very fine 
complete routine 

JULES DHOTEL, M.D. (with patter) of 
The Cups and 
Balls. Highly 
praised by Stan- 
Jey Collins, John 
Braun, Goodliffe, 
William W. Lar- 
sen, Robert Lund, 
George Arm- 
strong, Victor 
Farelli, Walter B. Gibson, J. G. Thompson, Jr., Bruce El- 
liott, John J. Crimmins, and a host of others. Beautifully 
produced in the Fleming Magic Classic format, 320 pages, 
183 illus., by return mail, $5.00 


GOOD LOW-PRICED MAGIC BOOKS! 


Harbin, DEMON MAGIC, excellent material by England's current 


magical leader, 56 pp., $1.00 
‘ Le Dair, TRICKS OF A TROUPER, 

good, 70 pp, $1.50 

McComb, THE FIRST BOOK OF WIL- 

LIAM, bright, 41 pp., $1.25 

Majikans, MAGIC FEATS, manipulative, 

a7 Diy $1.00 

Mardo, APPLAUSE, neat and_ effective 

routines, 27 pp., $1.00 

Maurice, SHOWMANSHIP AND PRES- 

ENTATION, fine, 46 pp., $1.25 

Parrish & Goodrum, YOU'D BE SUR- 

PRISED, good, 66 pp., $1.25 

Vernon, SELECT SECRETS, enlarged edition (Ed. by Crimmins) 
of masterly explanations, 40 pp., $1.50 


HUGARD’S MONTHLY “BOOK EDITIONS’! 


These grand collections of up-to-date, workable tricks and 
routines have never been excelled. Made as books from beginning 
to end, beautifully printed by offset, handsomely bound in Ban- 
croft buckram, each of these books contains hundreds of practicable 
feats by such experts as Allerton, Braue, Christopher, Kaplan, 
Lukins, Miaco, Scarne, Starke, Vernon, and a host of others. 
NO. 1 and NO. 2, each, $5.00 


ABOUT THAT FLEMING CATALOGUE! 


“RAVES” about catalogues are rather unusual, but here 
are a few early returns on our new 64-page booklet which 
tells all you'll need to know to avoid wasting money in 
buying the wrong books! 


BERTRAM ADAMS: “When the postman brings some- 
thing to my door with a Fleming label on it, I know that 
I have a treat coming. Your new catalogue is a master- 
piece — beautiful typography, quality paper, and excellent 
descriptive treatment of your wares.” 


JOHN J. CRIMMINS, JR.: “ 


EDWARD W. DART: “A valuable handbook in any- 
one’s library. I was especially pleased to read the essay Rs 
Paul Fleming, covering so thoroughly a subject in w hich I 
am much interested.” 


FRANCES IRELAND: “Thank you very, very much for 
your perfectly beautiful catalogue, It is the finest thing in 
catalogues I have ever seen in this business.” 


ROBERT LUND: “Your catalogue makes a valuable 
reference work for the collector (that is, such drones as my- 
self), and affords penny-wise counsel for the practicing 
student or professional magician. But it is with the honesty 
of the descriptive text — those few short lines that must 
serve as your silent salesman — that I am most impressed. 
Thank you once again for strengthening my vague belief 
that good taste is no stranger to the house of Merlin.” 


An exceptionally fine job.” 


This catalogue, with its several unique features, is free 
upon postal request. 


FOR CARD WIZARDS! 


Annemann, MIRACLES OF CARD MAGIC, 109 pp., $2.00 
Buckley, CARD CONTROL, cloth, 219 pp. $10.00 
Erdnase, THE EXPERT AT THE CARD TABLE, cloth, $2.00 
Ganson, EXPERT MANIPULATION OF CARDS, cloth, $2.50 


Hilliard, CARD MAGIC, cloth, 590 pp., $5.00 
Hugard-Braue, EXPERT CARD TECHNIQUE, cloth, $5.00 
Hugard-Braue, ROYAL ROAD TO CARD MAGIC, cloth, $4.00 
Jonson, BUT NOT TO PLAY, cloth, 120 pp., $5.00 
Love, CARD FANTASIES, cloth, 50 pp., 60 magnificent 
photographic illustrations, $3.00 


A FEW RECENT PUBLICATIONS! 


THE FINE ART OF MAGIC (Kaplan), best buy, $7.50 
TARBELL COURSE VOL. 5, required reading, $10.00 
RAMSAY’S CUPS AND BALLS (Farelli), clever, $5.00 
ROUGH & SMOOTH POSSIBILITIES (Tan Hook Chuan), $1.00 
THE MAGIC OF REZVANI (Sardina), really good, $3.50 


THE MAGIC WAND YEAR BOOK: 1948-49, just out, $1.00 


(Of course, we stock every worthwhile book that is currently 
obtainable in English, dealing with present-day conjuring.) 


FLEMING BOOK COMPANY 


(Walker Fleming, Owner-Manager) 
728 Madison Ave., York, Pennsylvania 
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Column One 


Perhaps we should retitle this Pillar Pot- 
Luck, for that's what it is again this month, 
a hodge-podge of items odd. kor instance: 


The other late p.m. we witnessed the shady 
sleights of three of the most proficient profes- 
sional three-card monte men that ever fleeced 
a mark, The trio included an inside-man, os- 
tensibly the only one connected with the game, 
and two boosters, or outside-men, The latter 
affected the characteristics and garb of assem- 
bly line hands. Their equipment was practically 
nil. Working in a parking lot near a factory, 
the smooth fender of a car served in place of 
the usual board. And, of course, three cards. 
During the half-hour we stood and gawked, 
the operator pocketed more than 880. And the 
moves used to turn this sum even shamed these 
butterfingers. Maybe there is money in magic. 


We trust the man who handles the advertis- 
ing will forgive us if we inject a sparse super- 
lative. IVs about the new catalogue the brothers 
Fleming have issued. Like this commercial, the 
catalogue is free. This adventure in good taste, 
too often a stranger in the house of Merlin, is 
more handsomely produced, better illustrated, 
written and edited and of greater interest than 
dozens of books the unsolicited testimonial 
crowd has ballyhooed us into buying. As one 
of the world’s greatest suckers for the printed 
magic word, we can honestly attest to the ac- 
curacy with which each book is deseribed in 
the catalogue. The emphasis is on the informa- 
tive adjective. And with that, we hope each of 
you will bundle a bill or two in an envelope 
and order at least one book from the Fleming 
shelves as an expression of your appreciation 
for a well-done piece of work. 


To avoid giving a competitor an outright 
plug, we will avoid specific reference to a cer- 
tain journal in this paragraph, Said journal is 
published by William W. Larsen and edited by 
Geraldine Larsen in the city of Los Angeles. 
If you will read the fine type beneath the mast- 
head, that the square at the top right-hand 
side of the first inside page, you will find a 
gem of good humor. We cannot help but ad- 
mire the Larsens’ sense of proportian, an en- 
viable trait. 

“Son. an old rewrite man used to pontifi- 
cate, “if you want to make lots of enemies, 
become an editor.” We don’t want to make 
“lots of enemies,” but to keep us on our toes, 
we weleome a few. On the other side of the 
ledger, we have made a number of new friends 
since we assumed this post nine months back. 
We are grateful for the kind things that have 
been said about Conjurors’ both in print and in 
personal notes, IUs encouraging. 


Wooed by the summer sun, many of us 
neglect to renew our magazine subscriptions 
this time of year. Thats by way of warning 
that we have a good many excellent: articles 
upcoming that you won't want to miss. To list 
a few: a new column by Tony Kardyro: comedy 
effects by Joe Karson: a show-stopping illusion 
by Felix Korim; card experiments by the auth- 
or of the widely heralded The Card Wizard, 
Bill Turner: a series of mechanical tricks by 
George L. Kier, and a sensationally revelatory 
Gf that’s grammatically possible) article on 
S. W. Erdnase by Martin Gardner. These and 
many more, plus Walter B. Gibson's Jinxana, 
which, for my 50 cents, is the outstanding fea- 
ture of any magic magazine, 

—Robert Lund 


by Conjurors’ Press, Inc. Subscription price in the United 


]., October 3, 1947 under 


the Act of March 3rd, 1879. Entire contents copyrighted by Conjurors’ Press, Inc., 1949. All rights reserved. 
ADDRESS ALL MAIL TO P, OG. BOX 156, MAPLEWOOD, N. J. 
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Abbott's 


NEW DOUBLE-CAP COIN TRICK 


A new twist to the Nickels to Dimes trick. 


You show two caps, one ring, and a stack of four nickels. One cap is placed 
over the nickels, both caps are moved about and spectator is asked to tell under 
which cap are the nickels. He misses on the first selection and again on the 
second try — the nickels have vanished. The three pieces are stacked pyramid 
fashion — and the nickels reappear. The trick is repeated and again the nickels 
vanish — but —four dimes make their appearance under one of the caps, 


The caps and ring can be examined. 


All pieces are made of brass — precision workmanship. 


Price for the complete trick (We Pay the Postage) 


$1.50 


an abbor excuse THE BALLY PREDICTION “© °° 


Here's publicity for you! Predict a newspaper headline weeks before publication! Predict an event that is to take 


piece in the future! NO LOCKED BOXES — NO ELABORATE CHESTS ! 


This is a simple, straight-forward method that is sure-fire— and 100 per cent convincing. 

Performer visits the local newspaper office or he may phone to inform the editor that he is sending a letter through the 
mail addressed to the editor and marked “Prediction.” “In this letter,” he tells the editor “is a prediction of an event, or 
a news happening, or a front page headline to appear in the newspaper on such and such a date — the day I am giv- 
ing a performance in your city.” He further instructs the editor to put this letter in a safe place and that the letter is not 
to be opened until the night of the show — and then on the stage in the presence of the audience. 

Imagine how this can be played up in the newspaper in the days preceding your engagement. 

On the night of the show, the editor comes up on the stage, removes the letter, checks the postmark and states that 
it is the same letter that he received a week ago and that it has not left his possession. The envelope is opened — by the 
editor or any spectator. He removes the letter, opens it and reads it and, sure enough, it is a true prediction of a head- 
line or a news event, published for the first time in that day’s issue. 

There are no confederates, no apparatus, no sleight-of-hand, Performer never touches the original letter at any time 


after it is mailed to the editor, before the show or during the show. 
This is something that every Magician should have. It's the greatest yet. 


You can’t go wrong for the low price of (We Pay the Postage) 


$2.00 


Now Ready! Supplementary Catalog No. 10 — FREE ! 


abbots SUPer-Duper Block 


A trick that you can 
feature. Do it again 
and again — your au- 
diences will love itl 

The SUPER- DUPER 
BLOCK is the peak of 
Magic perfection! 

First the block is 
given for careful ex- 
amination. Spectator 
takes block in his own 
hands and threads an 
unprepared rope com- 

letely through the 

lock. Two specta- 
tors hold ends of rope 
with block hanging 
suspended, Magician 
holds block between 
both hands. With eyes 
on the block and with- 
out effort on the part 
of the Magician, the 
: block seemingly melts 
Was) through the rope and 
is instantly given for 
further examination, 
The audience response is terrific. Imagine their reaction when 
the Magician states that he will do it again, useing a length of 
tibbon IN ADDITION TO THE ROPE. Spectators thread the ribbon 
and rope through the block. Each spectator holds end of ribbon 
in one hand and the end of the rope in another, the block being 
suspended on both rope and ribbon, Again Magician holds block 
between both hands. and again audience sees the impossible hap- 
pen right before their eyes, the block passing visibly through the 
rope and the ribbon. Again block is given for further examination, 
It's an inexplicable mystery to any audience. Can be performed 
close-up and surrounded. © preparation. Always ready. The 
most ingenious magical apparatus ever made, 
The block is wood, five inches square, and is lacquered in bright 
colors. A beauty in appearance. A masterpiece of craftsmanship, 
Price, including presentation routines (We Pay the 
: $30.00 


Postage) it 


NEW, ORIGINAL, SENSATIONAL! 


aboon’s All Fair Rope Trick 


This is the kind of 
rope trick that you 
have always dreamed 
of doing and now 
your dreams can be 
realized, 


A length of rope is 
shown (yee, pass it 
for examination). Re- 
quest a spectator to 
cut the rope into two 
pieces. You then take 
one piece in each 
hand. The entire au- 
dience can plainly see 
that the rope has 
been cut and that 
each piece is a sep- 
arate piece of rope, 

You then draw the 

two pieces of rope 

through the hand and the rope is VISIBLY restored to one piece. 
The restored rope is immediately handed for examination. ROPE 
IS UNPREPARED. 

Use any kind of soft rope. No knots are tied, no snaps, cement, 
wax, hooks, threads or elastic used. A new principle in rope res- 
torations. Can be done close up and at any time in your act. 
Magicians, this is it! It’s the way an audience wants to see you 
perform the cut and restored rope. 

Can be added to your present rope routine as a sensational finish. 
Supplied ready to work, including a supply of unprepared soft rope. 


Special low price (We Pay the Postage) $2.00 


Order Direct from the Abbott Factory 


ABBOTT’S MAGIC NOVELTY CoO., 


COLON, MICH. 


THE CONJURORS’ MAGAZINE 


S TA G G E R E D (EDDIE JOSEPH) 


The effect of this trick is so colossal that it will stagger al! who see it. The principle used will amaze and intrigue 
you, and we know from our own experience, that you will work it on yourself repeatedly and still won't believe it. 


STAGGERED uses two decks, one Red and one Blue. 


An Abbott Exclusive 


You at no time touch or handie the decks. 
A spectator removes the decks from cases. He fairly cuts deck. He can turn each deck face up in a spread to see 
that the decks are not set up one to match the other. There IS no special set-up. 
The cards do not follow each other in any known sequence. YOU definitely do not know the sequence of the cards. 


Both decks are placed face down on table. You announce that the Red deck is incomplete, and you give the specta- 
tor a sealed envelope to place in his pocket. You also place a business card on the table. Spectator is requested to re- 
move a card from the Blue deck and place it face up on the table. He then deals from both decks together. 


Now suppose that the Blue card removed is the 6 of Diamonds, then when he comes to the 6 of Diamonds in the Red 
deck, he stops and puts the Red-backed card on top of the Blue 6 of Diamonds. Thus they are paired. Now ask him to 
pick up the card that fell from the Blue deck at that particular time. 


We will suppose this to be the Queen of Spades. Request him to lay this on the table and to remove the sealed 
envelope from his pocket. He opens the envelope. (Remember, you do not touch it!) The card in the envelope will also 
be THE QUEEN OF SPADES! 


But that’s not all. He squares up each deck again, cuts the deck and takes a Blue-backed card and places it in his 
pocket without looking at its face. YOU do not see it. 


Again he deals both decks face up until you say, “Stop” and point to the Blue-backed card saying, “It matches the 
missing Red card.” This is verified by referring to the business card and when he removes the Blue-backed card from 
his pocket, it matches the Red-backed card that fell at that particular point in the deal. 


It’s Uncanny! It’s Unbelievable ! 


And once again remember the Magician DOES NOT TOUCH THE CARDS — or the SEALED ENVELOPE. There are 
NO MOVES. 


It’s Purely Automatic! 


Can be repeated and, of course, as the decks are fairly cut, different cards are paired, etc. 
You use two ordinary decks of 52 cards — there are no duplicates. Easy to do, once you have the secret. STAGGERED 
will fool the smartest of card experts. 


Ten — 10 -- different presentations, plus an additional routine for use in connection with a two-person mental act. In 
typescript with printed covers, sealed. No cards supplied. A $10 trick for the low price of (We Pay the Postage) $2.00 


We endorse STAGGERED 100 per cent 


RUBBER MILK BOTTLE, SKULLS, COKE BOTTLE 


All made of best Prices fl 


quality latex rub- 


ber, despite our MILK BOTTLE 


low prices. Real- 
istically shaped 
and colored. Eas- 
ily collapsible 
quickly springing 
into shape as they 


$1.50 


COKE BOTTLE 
$1.25 


SMALL SKULL | 
$2.00 


are produced. 
Skulls are in two LARGE SKULL 


sizes—hollow, so P } $2.50 
they can be load- (We Pay the 
ed with silks. Postage) 


aor's COLOR CHANGING KNIFE 


This is a regular pocket knife made especially for this trick. The Trick Knife is in Black Stag and White Pearl; 
duplicate knives are respectively in White Pearl and Black Stag. Each knife has two best-quality steel blades. Size of 
knives — 3 inches long, !/2 inch wide and 1/4, inch thick. The knives are the right size for easy working. 


Special instructions included for the Three-Knife Routine — Black Stag changes to White Pearl, which is examined, 
then changes back to Black Stag — and knife is again examined. We want you to particularly note the low price for this 
high quality product. 


FAKED KNIFE $1.50 ALL PEARL $1.50 ALL STAG $1.50 
PRICE FOR SET OF THREE WITH SPECIAL ROUTINE (We Pay the Postage) $4.50 


Order Direct from the Abbott Factory 
ABBOTT’S MAGIC NOVELTY CO., COLON, MICH. 
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GENE GORDON, christened Gordon Avery, is one of the 
leading dealers and, because of his reputation and stand- 
ing, he was elected President of the Magic Dealers’ Associa- 


tion, Inc., a position which he has filled most satisfactorily. 
Graduated from amateur standing in magic to a full-time 
professional and practiced his hobby and profession for 
many years. While a callow youth he, in association with 
two others, founded what is now the International Brother- 
hood of Magicians. This fortunate development will always 
be a monument to GENE GORDON. The picture repro- 


duced below indicates another talent of this fine fellow. 
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FRANCES IRELAND a cute pixie who has made a real 
place for herself in magic and who is endeared by thou- 
sands of friends, As the anchor to windward of Laurie 
Ireland the Ireland Magic Company is one of the most 
popular spots in Chicago. In the business of magic 

nearly twenty years and in show business for about fifteen 
years she is exceptionally well grounded in all things magi- 
cal. Because of her standing she was elected Secretary of 
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the Magic Dealers’ ociation, Inc. when it was organized. 
She is the author of “You Don't Have to Be Crazy” which 
might be termed an autobiography but which contains some 
of the most subtle humor ever bound between two covers 
of a book associated with magic. She was one of the or- 
ganizers of the Magigals and was National President for 
tco terms. Frances has her own magic act and for several 
years has been studio entertainer at radio station WGN. 


REVELLO'S_— Se SIGHTLESS VISION 


Wy 


As Developed and Performed, with Great Success, by REVELLO 
SIGHTLESS ra a Since the advent of television “Seeing With the Fingertips,” ‘X-Ray Eyes,” ‘Blindfold 


Leathe Drives’ and other forms of blindfold illusions have become extremely popular. 


VISION , As-| AS A REAL PUBLICITY STUNT NOTHING 
/ gm ae CAN EQUAL THIS FORM OF ENTERTAINMENT 


REVELLO’S SIGHTLESS VISION will enable you to drive through congested areas, thread 
needles, cut out silhouettes, reproduce names or numbers on separate blackboards, pick 
out colored objects, walk around objects and many other unbelievable stunts. 


FULL DIRECTIONS including hood $5.00 


4 TO 1 ROPE MIRACLE. Show four ropes all tied at both ends. Untie one end, make one cut and a seven-foot, whole, uncut rope is im- 
mediately tossed to the audience for examination. SIMPLE, PRACTICAL and UNBELIEVABLE. PRICE — complete with rope $1.50 


ORIGINAL PANAMA ROPE MYSTERY — As Presented by Ted Collins. A length of rope may be borrowed by performer who has 
spectator cut it. A knot is made at cut. Again and again a cut may be made and each time a knot is tied. Rope now shown cut in four pieces 
with three knots, ROPE IS NOW HANDED TO SPECTATOR AND IT IS COMPLETELY RESTORED. This effect won the Prize Cup and title of 
“Best Rope Effect’ at the I.B.M, Convention at Fort Worth. MANUSCRIPT with 16 illustrations $1.00 


IMPROVEMENTS FOR PANAMA ROPE MYSTERY. “YES” says Ralph Read. “You will be amazed and puzzled when you see this new, 
greatly improved version of THE ORIGINAL PANAMA ROPE MYSTERY.” A few of our private students have been initiated into these mysteries 
but — we have decided to make them available to all. These new effects really make a wholly new and novel routine which all of you will 
want immediately and we also mean that all of you who have the original version will not be happy until you have the full routine with the 
“IMPROVEMENTS FOR THE PANAMA ROPE MYSTERY.’ PRICE for FOUR new and novel methods for performing $1.00 
BARGAIN. 4 To 1 Rope Miracle, Original Panama Rope Mystery and Improvements for Panama Rope Mystery, if 


ordered together — Special price 


Order From Your Dealer or Direct 


MECCA MAGIC STUDIO Vee 


TED COLLINS, Prop. 


One of the Leading Magic Dealers in the West is... 


BACK AGAIN GOLDEN GATE MAGIC CO. 


TOM DETHLEFSEN, Prop. 


583 Market Street, San Francisco, Calif. 


WRITE FOR THEIR CATALOGUE, AS THEY HANDLE AND FEATURE MY 
Milk Pitchers Squared Circle Hindu Prayer Chain, Small 
Clippo (Clipp-It) Vanishing Quarter Hindu Prayer Chain, Large 
Comedy Panties Brain Wave Deck Scotch Purse, Green Belgian Cloth 
Comedy Hats Cornucopia Water Dice Divination Box, Real Dice 
Comedy Step-Iins Vanish Cigarette Vanisher 
Squash Salt Shaker Trick Laundry Tickets, with Fooled— 
Wave Deck 3-Shell Game, Plastic 12 to pkg. 
Every GOOD Dealer Carries My Products 
PROFESSIONALS AND AMATEURS: Ask for my “TEAR-UP TRICKS” 


DEALERS: “You are not in the magic business if you don’t carry my line.” 


GEORGE MILES 


Some day you'll find THE PROFESSOR SOTABBEes teak 
turned around to see you “Face to Face.” Manufacturer of Magic Tricks 


201 EAST 46th ST. * Plaza 9-7131 °* NEW YORK 17, N. Y. 
DEALERS: Write for Wholesale Price List WE SELL WHOLESALE ONLY! 
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Kvery magician has a gimmick or two 
buried in the back closet. Chances are 
you acquired the misht gadget because 
(1) an ad sounded good; (2) someone 
eave you a fast talk or, (3) in the hands 
fellow wonder-worker, the trick 
looked like a miracle. 

Next time you have the urge to buy. 
check the effect for these features: 


of a 


1—Does it have solid entertainment 
value? 

2—Does it suit my personality ? 

Do I have the ability to “sell” it 

to an audience? 


If you can give yourself an honest. 
definite 
tions, you aren't likely to waste money 


“yes” ‘to each of those ques- 


on a white elephant. 

Amateurs should be especially care- 
ful to select utility equipment. That is. 
apparatus that can be used for a num- 
ber of effects. For example, there are 
literally hundreds of ways to use such 
common equipment as a dove 
thumb tip, linking 


change bag and an ordinary deck of 


pan, 
foo can. rings. 
cards. By revising his patter, situation 
and presentation, the imaginative  per- 
former will find thousands of combina- 
tions that can be worked with the same 
equipment. On the other hand. 
with 
sawing a woman. 


all you 
can do “sawing a woman,” is 

Buying magic is like buying clothing. 
food or a kiss at a charity bazaar. You 
expect and should receive value for every 
dollar you spend, As much thought 
should go into the purchase of a trick 
as a mechanic gives to buying a new 
tool. The mechanic feels a special need 
for a certain tool with a specifie pur- 
pose before he buys the tool, He buys 
only the best tool that will do the job. 
Apparatus is the magician’s tool, And 
the better the tool. the better the job. 

Know dealer. You wouldn't 
walk into a dime store to buy a fine 


your 


watch, nor should you expect quality 
merchandise from a junk yard. Most 


dealers are dependable. want your 
business and will stand back of the 
merchandise they sell. Dealers want 


you to use the apparatus you buy. if for 
no other reason than that it’s good ad- 
vertising for them, Carefully read the 
dealer’s literature and ads before mak- 
ing a purchase. And don’t be “taken in” 
more than once. The first time a dealer 
cheats you, it is his fault. but the second 
time. it’s your fault. Beware of the 
dealer who advertises impossible tricks. 
You know that something makes every 
trick work. When, for example. an ad 
reads “no threads used.” the only differ- 
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ence may be that in place of thread you 
may use yarn or cord. or if it says “no 
wax.” you probably will have to use 
scotch tape. Many times an effect is 
marketed solely because its description 
reads well in an advertisement, 


Curiosity sells more magie than does 
common sense. Do not buy a trick sim- 
ply because it fools you. or you may be 
fooled in more ways than one. If an ad 
piques your curiosity, don't hestitate to 
write the dealer for additional informa- 
lion as to the material used. how. the 
apparatus is constructed and if it: car- 
reliable firm 
wants you to know the answers to these 


ries a guarantee. Every 


questions before you buy. And never 
hestitate to write direct to. the 
facturer of a trick that fails to work or 
to hold back. for 
instance. our shop sent out a number of 
$5 lucite “Flash 


manu- 


up. Some months 


Houlettes.” Later we 


yet are not as fragile. Buy plastic mag: 
ic when there is a reason for it being 
made of plastic. But dont buy it just 
hecause its made of plastic. 


tricks wood is the most 


Hardwoods. inciden- 


For many 


suitable material, 
tally. are the best. When wood is used, 
a!l the joints should be glued. screwed 
or bolted. Nail joints are seldom satis- 
factory they come apart, and 
split. A natural finish is best on an ef- 


fect that 


warp 


made of wood. Too) often 


fancy paint job serves to cover up 
shoddy workmanship and faulty ma- 
terial, 


When a white metal is desired, as in 
pans. cones. tubes. hoops and rings. 
stainless steel is the most satisfactory 
metal, Stainless steel has a gleaming 
lustre that) surpasses chrome plating. 
When lighted. as on a stage. the semi- 
satin finish of stainless steel picks up 


Buywords 


BY MERV TAYLOR 


AN APPARATUS SHOPPER’S GUIDE 


discovered that the cement we used on 
that particular batch became brittle and 
came apart al the seams. That was our 
mistake. an honest one, IT might add. 
We expect to stay in business, so we 
saw to it that matters were “squared” 
with each customer who purchased one 
of the defective houlettes. [tis up to 
you, as a customer, to insist that every- 
one marketing magic stand back of all 
of his products. 

It takes a 
sense to know what material is 
suited for a given trick. It will pay 


good deal) of common 


hest 


ereal dividends if you think as much 
about material and workmanship, —be- 
fore you buy. as you would about the 
effect itself, 

You alone know what your magic 
should represent and how you want it 
to. look. 
dragons for a Chinese act. But, as a 
you as lo 


even if you use Japanese 


manufacturer. IT can advise 
materials, 

Lucite or plexiglas is often used in 
construction in place of glass, prinei- 
pally because these materials can be 
drilled and Too. 
they have the appearance of elass and 
and reflects more light than does the 


molded. cemented, 


brightest mirror finish of — chrome, 
Stainless. too, has a more natural ap- 
pearance. and w:ll not chip. peel or rust 
and will outlast any other material, 

And finally. price is not always in- 
dicative of genuine value, But you can 
hei that you will always pay for qual- 
ity. You never get nothin’ for nothin’, 
and sometimes not much for lots, 

Know what you are buying before 


you pull out that wallet, 


ACKNOWLEDGMENT 

Public thanks to those deal- 
ers whose valuable assistance 
and contributions made possi- 
ble this issue of Conjurors’. 


Due to space limitations, a 


number of additional fine ef- 
fects have been held for pub- 


lication at a future date. 
Manufacturing and marketing 
rights to each effect described 
in this issue are reserved by 
magazine copyright in the 
name of the dealer whose 
name appears following the 
title of each trick. 
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Vin Carey’s 


PENMANIA 


The following routine was first: sug- 
gested by Paul Nolffke many years ago. 
I have used it quite successfully ever 
since as an attention getter. [t is appar- 
ently impromptu and thus gives the 
impression that the performer can do 
magic without preparation. 

Effect: A fountain pen is borrowed 
from a spectator, Pattering about pens 
being made of plastic material that can 
be softened by applying heat, the ma- 
gician rubs the pen between his hands. 
It appears to become soft and pliable! 
Holding the pen between the thumb and 
forefinger, the magician waves it up and 
down, causing it to bend. “The pen now 
is so flexible that I can bend it in half,” 
the wizard declares. Suiting his words 
to actions. the mystifier begins to break 
the pen when it disappears. The magi- 
cian apologizes to the spectator for hav- 
ing lost the pen and offers to present 
him with a pen in 
Reaching into his pocket. he produces 
the spectator’s original pen. 

Vethod: The borrowed pen is rubbed 


new exchange, 


between the fingers, a bit of meaningless 
hocus-pocus. The “bending” is the fa- 
miliar optical illusion known to every 
magician. (Beginners see Fies, | and 2.) 
While waving the pen up and down 
with the right hand, the left hand rests 
on the left hip where the fingers remove 
the pull from the lower vest pocket. The 
pull is brought in front of the body and 
one end of the pen inserted in it un- 
known to the audience, 

The pen is held in front of the body 
extended between the two hands. The 
left knee is raised slightly as though 
you were going to break the pen over 
the knee. Two or three downward mo. 
tions are made toward the knee. On the 
third movement, release the pull and 
the pen is drawn under the coat. The 
move should be followed through, even 
though the pen has been vanished, and 
the hands brought down on either side 
of the knee. 

The pen now hangs at your side just 
above the trouser pocket. Open your 
hands and extend them before the body 
and, with a look of surprise, discover 
that the pen has disappeared. After 
looking for the pen for a few minutes, 


10 


turn your left side away from the au- 
dience and with the left hand grasp the 
pen and slide it from the pull and into 
the trouser pocket. Reach into your 
pocket and return the pen to the lender. 


SPARK PLUG 


INSULATOR 
‘ = INSULATOR 
QuT DOWN TO 


MAME Pure 


Gigae HOLDER 


You will have to do a little experi- 
menting to find the right type of pull 
for this effect. The pull must be small 
and grip an average size pen. Here are 
a few suggestions for making your own 


pull: 


May 2. 1949 
Mr. Edward W. Dart. 
21 Tuscan Road. 


Maplewood, N. J. 
Dear Ed: 


I am pleased to greet you as 
the sole owner of Conjurors’ Mag- 
azine and also to announce my 
severance from the publishing 
corporation because of the -re- 
quirements of my personal busi- 
ness and the limiting of my time 
and activities on account of con- 
tinuous ill health. 


I am happy. for your sake. that 
you alone own the magazine. You 
have done a great job with it and 
[ am sure that if Theo Hardeen 
were here. he would join in say- 
ing “Well done.” 


In Volume 1. No. 1. he and IJ 
said that “in the pages of th's 
Magazine workable effects of yes- 
teryear as well as future notions” 
would be found. You have kept 


CAREY 


A rubber cigar holder sold in’ the 
better tobacco shops makes a good pull. 
In auto accessory stores you will find 
a small rubber cover for the top of a 
spark plug that also makes an inexpen- 
sive, workable pull. Sulla third is a 
rubber insulator sold in radio supply 
stores. This entails some work, though, 
as both ends of the insulator must be 
trimmed off to make the pull. On any 
of these. elastic and safety pins can be 
attached as on the usual cigarette or 
hank pulls, 

The pull should be placed in’ the 
lower left: vest’ pocket with the elastic 
running around the back of the vest. 
The elastic runs through the safety pin 
so that the pen. after being vanished, 
will hang directly over the left trouser 


pocket. 


to the spirit of our promise of 
giving the best in magic. 


You have more than made good 
the pledge of Theo and myself 
made in our that 
“Conjurors Magazine will never 


first editorial 
be used as a weapon to vent spite 
or spleen.” You have kept Con- 
jurors’ on the highest plane. 


You have also more than lived 
up to our promise that Conjurors’ 
Magazine would protect its sub- 
scribers from “small phonies who 


advertise miracles and ship 


junk,” 

Your personal work in assist- 
ing in the building up of the 
Magic Dealers Association, entire- 
ly outside of your duties as pub- 
lisher. has been well and favor- 
ably received. 


Keep up the good work. Ed. 
Cordially. 


Proskauer 


(Signed) Julien J. 
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Card-O-Matie 


BY TED 


Effect: The performer utilizes two 
assistants selected by the audience. To 
one assistant, he hands a deck of cards. 
and to the second, a sealed envelope. 
The first assistant. he with the deck of 
cards, is requested to name a card, the 
first card that comes to his mind. Fol- 
lowing the naming of the card, the deck 
is removed from The cards 
are counted aloud by the assistant, re- 
vealing that the deck contains only 51 
cards. The selected card is missing. The 


the case, 


second assistant is asked to open. the 
envelope. in which is found the named 
card, 

Preparation: Remove any card from 
the deck and seal it in an envelope. On 
a small sticker write the name of the 
selected card. Place this sticker on the 
front of the card case just below the 
government that it may be 
conveniently covered with the thumb. 


stamp so 


Method: The working. of course. is 
simple. The deck. thumb covering the 
sticker, is handed to the first assistant 
who, on opening the case. will readily 
see the name of the card. It is unusual 


LET’S DUMMY 


COLLINS 


COLLINS 


io find anyone who will not enter into 
the spirit of the deception and not name 
the card noted on the sticker, 

If the assistant should name another 
card, it is possible that he is playing 
effect. 
proper 


along with you to create an 
Should he still the 
card, in say. three guesses, ask the au- 


nol name 
dience to name a card. In selecting the 
card to be placed in the envelope. 
choose one of the following: A/S, Q/H. 
10D. K D. J/S. J € or A Dz as these 
more often than 


will be named 


other card, Someone from the audience 


any 


undoubtedly will call for one of these. 
terminating the trick. 

For a comedy routine. place the four 
tens in your pocket and when any num- 
ber card is requested. take the card of 
that suit from your pocket. repeating 
the name of the card to make certain 
that that is the 
deliberately tear off the number of pips 
not 


card called for, and 
needed. thereby making the ten 


card equal to the card called for. 


UP By ROY DOUGLAS 


Following a nose bobbing job, Kay Carole is back on the boards doing a 
great job.... Phyllis Willis. another leading femme vent, is working on a new 
act that promises to put her in the big time... . Clifford Guest, one of the “Top 
10° in ventdom. recently closed at New York's Hotel Pierre. class spot. This 
talented young lad has one of the most original offerings yet seen.... Veteran 
vent John Cooper popped in at my N.Y. apartment for a surprise visit. Cooper. 
oldest vent in the world, continues to make his living solely from ventriloquism. 

* % * 

Ray Mulhern will have changed his name to Ray Knight or Ray Austin by 
the time you read this... . Johnny Carroll. who now features a life-size figure. 
is knocking off the better club dates on the East Coast, Philly and Hartford. 
... Another newcomer to Manhattan is Eddie Garson, who uses a 
dummy that. from all reports, is scoring heavily. 


Mexican 


* % * 

Walter Walters. Jr.. recently played the Court Square Theatre in Spring- 
field. Mass....Rudy Vallee is doing a vent bit in his act, using a life-size 
Negro dummy. Vallee closed several weeks back at the swank Cocoanut Grove 
in Hollywood. ... Stanley Burns has added a talking duck to his act....Can- 
field Smith played the Carman Theatre, Philadelphia, last) month... . Bill 
Hardeen is appearing at Hubert’s Museum here in Manhattan.... W. S. Berger, 
president of the I.B.V.. wants a new name for the Grapevine News. Send him 
your title at 33 Maple Ave.. Ft. Mitchell, Covington, Kentucky. ... And send 
your news notes to me at 301 West 46th St.. New York, 
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CIGIMMICK 


" 
By \ 
EDWARD seth 
M. 5 
MASSEY . rr ” 


MASSEY 

The old Chinese proverb, “A picture 
is worth a thousand words,” is aptly 
proven by the accompanying illustra- 
tion of my version of the cigarette pro- 
duction from a match box. 

The gimmick, which slips over the 
end of the match box, is made of metal, 


as is also the tube which holds the 
cigarette. 

Provide yourself with a match box. 
rule. some thin brass and a soldering 
iron and go to work, taking your meas- 
urements from the box. 

You will find this idea much cleaner 
than the old method where the box had 


to be mutilated to conceal the cigarette. 


No Hoke 


W. A. Lively, Eastman Ko- 
dak Co. representative and 
amateur wand-waver, recently 
made a pilgrimage to Jimmy 
Sanders’ Nashville magic shop 


to set what Sanders claims is 
a “world’s record” for loyal- 
ty. Lively traveled over 300 
miles to purchase a set of col- 
or changing knives from the 
Tennessee dealer. 


Harold R. Rice’s 


FLASH CHANGE 


Stewart) Judah, Cincinnati wonder- 
worker, routined this clever finish for a 
color change. It utilizes my “Palmo 
Ball.” 

Effect: The performer is near the end 
of the usual color change routine where 
an ecighteen-inch red silk is changing to 
green, Most of the red silk is in the 
performer's closed left fist, and almost 
all of the green silk is exposed. (See 
Fig. 1.) At this point, the performer 
calls attention to the position of the 
silks. Then, in a flash, the exposed red 
tip visibly changes to green (Fig. 2) 
and the silk is withdrawn from the left 
fist as a solid green silk. 

Requirements: An eighteen-inch red 
silk and an eighteen-inch green. silk. 
Rice’s “Palmo Ball.” 

Presentation; As in the usual color 
change routine, the ball containing the 
green silk has been palmed in the left 
fist. As a portion of the red silk is 
pushed into the top of the left fist and 
into the ball, a bit of the green silk is 
pulled into view. This is continued until 
less than one-eighth of the red silk re- 
mains in view. Now the 
portant move. 


for all-im- 


Carlo’s 


E 


Many rope effects are not only difli- 
cult to do, but also call for a number 
of suspicious moves. [ believe the meth- 
od used in this effect has been brought 
to simple perfection, thus making it 
possible for the performer to present 
the trick with practically no study. 

Requirements: A length of rope 
about four feet long and a gimmicked 
piece of rope. The gimmicked rope is 
fashioned as follows: Fasten the ends 
together with scotch tape, push a 
straight pin through the rope at the top 
and bend the pin to form a hook. (See 
Fig. 1.) Hang this loop on your right 
coat sleeve at the elbow. Have a pair of 
scissors handy on your table. 

Method: Holding the arm at a slight 
angle to conceal the gimmicked piece 
of rope, pick up the long line of rope 
from the table with your left hand. dis- 
playing it between both hands. Take the 
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At this point the performer grasps 


performers View 


4 


eS 


the green silk at point “NX” (Fig. 3) 
with the fingers of the right hand. The 
left palm is opened slightly and the 


Z2 DO ROPE 


rope at the center with your right hand. 
allowing the rope ends to hang down, 
and place the middle loop in your left 
hand. Permit a little of the loop to show 
above your fist. 

Make no suspicious moves at any 


time and let the audience see both of 
your hands empty while handling the 


green silk laid along the side of the ball 
The left fist is 
closed again. To the audience the silks 
are as shown in Fig, 1. 


as shown in lig 4. 


In the usual force the red 
corner into the top of the ball with a 


finger of the right hand. stealing the 


manner, 


ball by lifting it up sharply through 
the top of the left fist and then closing 
the right hand. As the corner of the 
green silk is still inside of the bottom 
of the ball. the silk is carried up 
through the left fist. The green corner 
comes into view as the ball is carried 
away as in Fig, 5. 

To the spectators it appears that the 
red corner, Fig. 1, 


g has changed to 
green, Fig. 2. 


Note: Due to the construction of the 
Ball" ( it’ is rather than 
round). the steal in this routine is sim- 
plified. The tip of either the first: or 
second finger of the right hand is in- 


*Palmo oval 


serted at an angle into the ball, Fig. 6, 
and the ball is carried out of the left 
hand without fear of the hall falling to 
the floor. 


TRICK 


CARLO 


rope. Reach for the scissors with your 
right hand, at which time the left hand 
steals the gimmicked loop from your 
sleeve. As you steal the loop. allow the 
rope proper to slide down into your 
left fist a little so that it will not show. 
The extra loop now is at the top of 
your left fist. It appears to be the loop 
of the whole rope. Cut the loop with 
the scissors and continue to nip away 
at the rope until you have a single piece 
left. 

Snap the remaining piece of the false 
loop out of your fist with the scissors 
and display the rope restored. 
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Lloyd E. Jones’ 


TUBE TERRIFIC 


To be most convincing. a production 
should be large and from a smal] con- 
What smaller device can 
comfortably than a bill tube? 
“Tube Terrific” employs that) handy 
the 


lainer. you 


use 
following 


piece of apparatus in 


manner: 

Display the tube and toss it out for 
examination: the tube to one side of the 
audience, the cap to a spectator in the 
the 
Jock) to the opposite side of the audi- 


middle and seal) (pin. screw or 


ence, Direct attention next to several silk 
handkerchiefs of contrasting colors, 
Allow a free selection of one silk. This 
done, the tube and its parts are gathered 
up and the tube sealed. With a wand or 
pencil. push the slide of the tube out a 
trifle as you travel across the space 
from tube holder to cap keeper. The 
empty tube is shown the cap holder and 
he is requested to seal the tube. Your 
hand wrapped around the tube, holding 
it, as it were for the spectator screwing 


on the cap. conceals the trickery. The 


Roy Hall’s 


RETURN OF THE NICKELS 


Walter B. Gibson's miniature classic. 
“Nickels to Dimes,” is perhaps the most 
bafling pocket puzzler [ have seen in 
twenty-odd years of magic making. [ol- 
lowing a recent demonstration before a 
group of laymen in my Detroit shop, 
one of the onlookers remarked, “It's a 
good trick, but ean you bring the nick- 
els back?” Of course, I was stumped. 


When the crowd had dispersed, my 
son-assistant, Roy, Jr., headed for our 
work shop. Half-an-hour later he re- 
turned with an improved version of the 
trick that caught me with my instruc- 
tions down. He had discovered a method 
whereby the nickels apparently — re- 
turned! The effect: 

A brass cap is placed open side up 
on a table. A stack of four nickels is 
placed on top of the face up cap and a 
small brass ring dropped around the 
nickels and the cap to hold them in po- 
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tube goes into your pocket as the  se- 
lected silk is taken, 

This action requires the side of the 
hody holding the tube to be swung away 
from the audience. hiding the groping 
of the magi’s fingers under his coat for 
the silk from the end of a row that he 
has clipped there with rubber bands. 
This matches the selected silk. the per- 
former having previously taken dupli- 
cate silks to those shown to the audi- 
ence and prepared them as follows: 

Fach silk is folded in half. then in 
quarters and so on until the width of 
the silk is a bit smaller than the inner 
depth of the tube. The silk is then rolled 
over a miniature wand and the bundle 
tied tightly with a thread of matching 
color. These loads are fastened under 
the coat in an easily remembered order. 
such as red, white. blue. yellow, green 
and rainbow. 

The stolen load goes into the pocket 
as the selected silks in sight are shaken. 
The load goes “home” and the slide is 
closed. Being rather bulky. the loading 


sition. A second brass cap is fitted over 
the top of the nickels. The two brass 
caps are now mouth to mouth with the 
ring between them. The nickels are not 
visible. The wizard picks up both caps 
between the thumb and the forefinger 
of the right hand, holding them in the 


FOuR REAL 
NICKELS CONCEALED 
(PALMED) FOR RETURN 


same position they were in while on the 
table. Shaking his hand up and down, 
the magician causes the nickels to make 
a rattling sound within the caps. The 
top cap is lifted and. lo!, the nickels 
have vanished. “Not really,” the per- 
former declares. The top cap is re- 
turned to its former position on the 
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may take several seconds. Your pocket 
“clumsiness” can be concealed by an 
open display of clumsiness. such as 
letting the silk in your hand flutter to 
the floor, Squatting to pick it up. your 
hidden hand busily loads the tube. 

The tube is brought forth and placed 
in sight as the duplicate silk is  van- 
ished. The preferred method is the pull, 
the so-called “chimney vanish” being 
effective and delightful to witness. The 
silk gone, the tube is tossed into the air. 

The magacian now comments that he 
needs a magic wand. From the tube he 
extracts the tiny wand. The wand is 
passed over the tube. conjuroring up 
the silk of the selected color. To do this, 
corral a corner of the concealed con- 
tents of the tube and pull it out slowly. 
With your thumb or finger, snag the 
thread and pull it against your nail, 
causing the thread to break. 

The silk is opened fully. It covers 
the tube completely and looks enormous 
in comparison. 


HALL 


lower cap. the ring between the two 
caps. Again the magician shakes the 
caps and the nickels are heard rattling 
inside, The spectator is invited to take 
off the top cap. No nickels. The process 
is repeated once again. 

The magician throws both caps and 
the ring on the table. As the caps and 
the ring scatter, the four nickels are 
seen to fall, apparently having rolled 
out of the caps. 

Method; The accompanying illustra- 
tion will explain the gimmick. The bot- 
tom cap is a plain brass cap. As in the 
original version, three of the nickels 
form a fake shell, the top nickel being 
genuine. The top cap is precision tooled 
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Bob Stull’s 


REROASTING A CHESTNUT | 


Effect: The performer does an out- 
moded card trick that brings forth much 
“pooh from the 
know. At the next meeting he does the 
same trick (much to the consternation 
of the onlookers), but this time the 
method precludes the — well-known 
modus operandi. Someone may solve 


poohing™ those in 


the new method and then, abracadabra, 
he does the same effect a third time by 
a still different method that “just can’t 
he done.” 


I saw this series performed many 
years ago, and to my knowledge, it has 
never appeared in print. The methods 
for the three performances were figured 
out by some of us who saw the trick 
done. It may or may not be the original 
method. Here ‘tis: 


First Performance: Do the old one of 
showing five cards to spectator No. 1. 
having him remember one card. Lay 
these face down on the table and then 
show another five cards to spectator No. 
2. from which he remembers one. These 
are placed face down on top of the first 
five cards, Repeat this until five specta- 
tors each have a card in mind and 25 
cards are on the table. Pick up the 25 
cards and deal them. one at a time. into 
five piles on the table. The first five 
cards go side by side. the sixth goes on 
pile one. the seventh on pile two and so 
on. Pick up pile and show the 
cards. taking care not to disturb their 


any 


order in the pile. to all of the specta- 
tors and ask if their card is in that pile. 
If No, | says “yes,” his card will be the 
one of the five that is the top card. If 
No, 3 says “yes,” his will be the third 
card, etc. Repeat with all five piles until 
all of the cards have been found. This 
trick is the “old chestnut” that almost 
everyone knows. 


Second Performance: This requires a 
hit of preparation before the perform- 
ance. Take two duplicate sets of 25 
cards and arrange them in the same 
order. Deal one set down onto the table 
into five piles as you did above. Pick 
up these five piles in any order and 
place them face down on the table, 
place the undealt 25 cards on top. This 
will make a deck of 50 cards. Show the 
cards as before, taken in groups of five 
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from the top of the deck and let five 
people each remember a card as before. 
Return these 25 cards to the bottom of 
the deck but do not deal them onto the 
table as was done in the first: perform- 
ance. 

Since the cards now on top of the 
deck are already reversed, (as from 
dealing into five piles above), all that 
is necessary is to take them in groups 
of five from the top of the deck, Ask the 
five spectators if their cards are in the 
group and proceed as above. 

It will become clear to you and to 
most of the spectators, especially ma- 
gicians, that up to this point the cards 
had to be handled in a certain manner 
and certainly could not be shuffled dur- 
ing the performance. If only 25 cards 
were used. if they were shullled during 
the performance by anyone and if the 
performer did not touch the cards. but 
left that function to the audience. then 
if the identical trick were performed 
with the performer sitting in the audi- 
ence, a good many of the “wises” would 
be fooled, Well. that is just what hap- 
pens in the: 

Third Performance: For this you will 
only need 25 cards. but they must be 
certain cards as shown in the table. 


Groups 

1 8/D K/C 5/H 10/S 2/D 
oC AM 6 I/D 4A 
3 «#10/H 2/S 7/D O/C 4/H 
4 J/S 3/D 8/C K/H 3/S 


5 QO/D 4/C O/H A/S 6/D 


You will note that a certain system 
is used to make the table. In each group, 
the cards run from left to right with 
each succeeding five spots higher than 
the preceding one. For instance. the 
K/C is five spots higher than the 8/D; 
the 7/D is five spots higher than the 
2/S, and the 3/C is five spots higher 
than the J/D (in this case count J-Q-k- 
A-2-3). The suits going from top to 
bottom and from left to right are also 
arranged to follow the standard se- 
quence of D-C-H-S-D-C-H, ete. 

Hence if you remember that the left 
column of cards is 8-9-10-J-Q and that 
their suits are D-C-H-S-D. it will be 


easy for you to figure out the cards in 
any group. For example. without look- 
ing, suppose you wanted to name the 
cards in group four. You would pro- 
ceed as follows: 

Group one is “8,” group two is “9.” 
three is “10° and four ‘Jack.’ Since 
the groups run D-C-H-S, from one to 
four, the first card in group four is the 
jack of spades. Add five to the jack 
and you get three. go to the next suit 
from spades and get 3/D; add five to 
the 3/D, progress the suit and the next 
card is 8/C and so forth. By this meth- 
od. all of the cards in any group can 
he “remembered” quite easily. 
for the trick. take the 
group one cards. shullle them and place 
the packet on the table. Do the same 


To prepare 


with the other four groups. laying each 
pile separately on the table. Pick them 
up with group five on the bottom, four 
above it. three above that. two above 
that and group one on the top (only 
25 cards being used, the balance dis- 
carded). 

Begin the trick by showing the top 
five cards to spectator, No. 1. the top 
five cards of the deck. who remembers 
card. Show the next five cards 
(group two) to spectator No. 2, ete. 
As each group is used, throw it onto the 
table. Ask for a volunteer to help you, 
explaining to the audience that the vol- 
unteer will complete the trick and that 
you. the performer, will take his seat as 
a spectator, 

Tell your shuflle the 
cards. This will puzzle those who know 
the other methods. Now have the volun- 
teer take five cards and show them to 
the five spectators. Suppose that No, 3 
spectator says his card is in the packet. 
You, being in the audience. can see 


one 


spectator to 


which cards were shown and by figur- 
ing, as explained above, which one of 
group three is present, can name his 
card correctly. The same system works 
for all of the cards which are shown 
five at a time by your assistant until all 
five cards have been named. 


Here’s an illustration: Suppose that 
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Five key-words, all so simple, natural and logical 
that they form a spoken code that can be easily 
learned and practiced. Such is the substance of this 
improved mind-reading method which will not only 
appeal to magicians who would like to work an occa- 
sional mind-reading stunt; but will also interest those 
who would like to build a good, quick two-person act. 

Though only five words are required in this code, 
it follows the customary rule of ten. That is, the 
magician—or audience man—working with a medi- 
um—or mind reader—is able to transmit through 
ordinary statements or questions, any number from 
one to ten inclusive. In such codes, the number ten 
is the equivalent of the figure zero. That is, the code 
represents figures rather than numbers. Hence to 
transmit numbers between ten and one hundred, two 
figures are sent: such as four and three, to represent 
forty-three. 

Naturally, three-figure numbers can be sent by the 
use of another code statement. Through this device, 
lists of names, places, songs or what have you, can 
be memorized in numerical order and thus trans- 
mitted. This, however, is carrying the story into the 
more complex or detailed phases of the mind-read- 
ing act. The present code is reeommended for more 
‘asual use, so it is best to stay within that field. 

Instead of ten purely arbitrary words, such ac 
believe, please, tell, &c., this code requires only five 
words which fall naturally into a great variety of 
sentences, Instead of verbs, this code utilizes pro- 
nouns; namely, the five words, I—me—we—us 
—you. In all of the old-fashioned codes, pronouns 
are sprinkled heavily and until now they have ap- 
parently been neglected, unless somebody has been 
holding out with a very secret code. With pronouns, 
there is nothing unusual about repetition; hence to 
use one twice in a single sentence is natural enough. 
That is why only five words are needed, running in 
values: I—1l. Me—2. We—3. Us—4. You—5. 

Now of these words, the pronoun “You” can be 
fitted easily into a sentence containing any of the 
others. Hence when used, it adds a value of five to 
any other pronoun, which runs the score up to nine. 
So by way of illustration, it will be considered that 
the performer is asking the medium to concentrate 
upon the figures composing the number of a dollar 
bill. Here are the types of sentences: 

1. I would like this number. 

2. Tell me the next number. 

3. We want the next. 

4. Tell us this one. 

5. Can you name this number? 

6. I want you to name this. 

7. Can you give me the next? 
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IBSO 
FIVE KEY CODE 


OR 


8. We would like you to give another. 

9, Will you give us this one? 

0. Name this number 

Containing no key, the last in the list naturally 
stands for zero, or ten in a list code. The whole thing 
is very simple, the adding of five for “you” is quick- 
ly acquired in practice. Best of all, the sentences 
suggested are but examples of dozens that can be 
employed. Little remarks like ‘‘We are waiting” or 
“You are holding us up” or “I have another bill for 
you” can all be introduced as desired. 

Letters, of course have to be keyed according to 
their position in the alphabet: A—1l, B—2, C—3, 
and so on. For a letter like N (14) two sentences are 
needed, with a slight pause between. Example: “I 
want this letter... Name it for us.” There is no use 
elaborating this further, as anyone who has delved 
into mind-reading codes will recognize the general 
principle. 

As orignally stated, this is intended as a practical 
code for the magician who wants to introduce some 
casual mind-reading effects with an assistant who 
naturally must be keen on the response, but is not 
making a business of it. With only five words in 
logical sequence and some simple mental addition, 
the thing can be tested, acquired and demonstrated 
in very short order and will not be forgotten. The 
dollar bill reading is a swell impromptu stunt. Next 
in order comes the transmission of playing cards. 

Here the performer asks first for the value, then 
the suit. Jack is 11, Queen 12, King 13. Suits can be 
valued in Bridge order: Clubs, Diamonds, Hearts, 
Spades, working upward. Thus: “Can you name this 
card? We want the suit too” would be the Five of 
Hearts. “I have a card here... Tell me its name.... 
Now give me the suit, please”? means the Queen of 
Diamonds. 

If preferred, the performer can use the old “First 
Letter System” for the suits. Example “Can you 
name the suit?” would mean Clubs, since—like Can 
—Clubs begins with C. “Do you know the suit?” 
would be Diamonds. ‘‘How about the suit?” for 
Hearts. “State the suit” for Spades. For a Joker, 
simply throw a high number like “Will you concen- 
trate and see if you can name this card?” The double 
“You” is a give-away in such an instance. 

By way of conclusion, let’s consider a very inter- 
esting effect that can climax some dollar bill, playing 
card and license number readings. It takes a bit of 
memory with a regular assistant but it has an eduea- 
tional value. Get hold of a World Almanac and 
learn the order of the largest cities in the U.S.A., 
starting with New York—1; Chicago—2; Philadel- 
phia—3 and so on down the list as far as you want 
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THE VOICE?? 


The Voice from the Vault has delivered a hollow 
reply to my recent statement regarding the literary 
originality of my book “Professional Magic for Ama- 
teurs.” To refresh the minds of disinterested read- 
ers, the bone of contention was this. The Voice (J.G. 
Thompson, Jr., book reviewer in the Linking Ring) 
termed part of my text as “reworded” versions of old 
tricks. I spiked this completely by citing one trick 
that I could prove had been written by myself before 
a similar effect appeared in a magazine to which 
J. G. deelared that I should have credited it. 

Now, in a rebuttal so feeble that he terms it “no 
rebuttal,” the Voice suggests that people read the 
book, then his review and finally my statement, one 
after another. [ agree that everyone should read the 
book, but I wish the Voice had plugged it while it was 
selling in the $3.50 edition instead of the present 
dollar reprint. The next step is to dig back in the 
files of the Linking Ring (borrowing some copies if 
you aren’t an I.B.M. member) and from there check 
and look up the sources which the Voice so glibly 
croaked. 

You'll not only find that the term “reworded” i 
inept, you will discover points of originality and ef- 
fective simplification in’ various tric ks that I have 
described. The reason: In planning my book, I did 
not dig into sources, but worked on methods which 
were commonly used by advanced magicians, yet 
which were adaptable to the requirements of begin- 
ners. This has been the practice of all authors of 
standard books on magic since the day Professor 
Hoffmann penned his Modern Magic. Why our friend 
J. G. should take it upon himself to usher in a New 
Era, I can’t guess, unless it’s because he has a lot of 
space to fill in the Linking Ring, or because he wants 
to gain a lot of mention elsewhere, something which 


he is getting right now. 

Certainly it can’t be that he hopes to convince 
people that his knowledge of magic is vast, or he 
wouldn’t be leading with his neck, In tracing origins, 
che doesn’t go back beyond a dozen years or so, which 
proves my contention that it is folly to go tossing 
credits without an exhaustive search for earlier 
traces. Perhaps the present generation of inventive 
magicians don’t want it known that there was a simi- 
lar generation before them, another before that, and 
so on. It’s inconsistent to credit one without another 
‘and there’s always the danger of misplacing such 
glory altogether. 

If the Monitor of Middleburg wants to become 
Conjuring’s Chief Checker-upper, why doesn’t he go 
all out? In reading books that teem with credits, 
there are always some startling omissions that to my 
mind nullify the whole purpose of the credit busi- 
ness. For example; In Magic as a Hobby by Bruce 
Elliott, we find a nice sprinkling of credits until we 
strike the Mene-Tekel and Svengali packs. Long-es- 
tablished though those packs are, their inventor, 
Burling Hull, is highly active in magic today and 

ertainly deserves credit for his efforts, if credits are 
to be the rule. 
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Some may say that Hull’s claim is debatable, but 
it is an established fact that the first real Mene-Tekel 
effect in print was his “Torn Corner” which appear- 
ed in Hull’s Sealed Mysteries approximately forty 
years ago. The “Kiss and Tell” effect, described 
Magic as a Hobby is practically the same idea: Lip 
stick instead of a torn corner; a double-lift instead of 
a top change; finding the card on a chair instead of 
in a eard-box, There, in substance, you have the Hull 
business, so why no credit? 

In the same book, Al Baker is credited as being 
“the first one to come up with a really baffling effect 
using the Syengali” and I don’t doubt that Al’s idea 
imply question the term ‘first 


was quite original. I 
one’ because thirty years ago, Carl Brema was doing 
a whole act with a bunch of Svengali packs, includ- 
ing the business of dealing the forcers into a sepa- 
‘ate heap. [ deseribed his tricks at length, in’ the 
Sphinx, I believe, so long ago that IT haven’t been able 
to trace the exact issue. But Gravatt: reprinted the 
whole works in the supplement of his card Encyelo- 
pedia, So why no credit to Brema? 


Again, there was a chap named De Lenz, who cer- 
tainly deserved a plug in Magic as a Hobby. He in- 
vented a trick called the Subway Card that was ad- 
vertised on the back page of the Sphinx in November 
1924, selling for fifty cents and put out by the Horn- 
mann Magic Company. We find it on page 54 of 
Magic as a Hobby as an untitled “off-hand optical il- 
lusion” but there’s no mention of De Lenz. 

This is in no way intended as a reflection on the 
book or its author. Quite to the contrary, my _re- 
marks only emphasize the value of the material in 
Magic as a Hobby and I recommend that everyone 
should buy it too. Nor am I even arguing against 
writers giving credits in general books on magic, 
should they choose to do so. Pve simply cited an ex- 
ample to show that omissions are bound to occur. 

Incidentally, my next book is already in active 
preparation and I hope it reaches the vault just when 
the time-lock opens so that the Voice will be able to 
blast it before the dead-line of the Linking Ring, | 
only hope he doesn’t take too much time tracking 
down origins. I know I won’t. 


BE JINXIANA "aim 


MAYBE readers remember the Annemann “five 
foot shelf” of books on Magic. Compiled nearly fif- 
teen years ago, it included Greater Magic before the 
massive tome was either published or titled. A good 
prediction on Ted’s part, because the Hilliard vol- 
ume came up to all expectations. However, the in- 
clusion of a then non-existent book led to the notion 
of listing a shelf of imaginary magical volumes. 
Here are some of the titles which developed: 

Unpopular Card Tricks 

Magicians and How to Do Them 
The Unmasking of Harry Houdini 
My Worst 

Whose Tricks? 

Any further suggestions for this imaginary list 
will be duly appreciated and recorded. 
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The following narrative, which could well be titled 
“Annemann at the Roulette Table,” began some 
twenty years ago when IT was summering at White- 
stone, L. I, and working with Howard Thurston on 
his autobiography. One evening somebody inter- 
rupted our proceedings by showing us a roulette 
system that was supposed to be the rage at Monte 
Carlo. 

According to this system, you bet strictly on an 
even deal; for example, you played Red or Black, 
High or Low, Odd or Even. By such betting, the 
player’s only loss—over a long run—would be the 
house percentage, and the system’s purpose was to 
eradicate that hazard. It was very simple; first you 
wrote the numbers 1, 2, 2, 1, 2, 2, in a column, thus: 


For your first best, you played the total of the top 
and bottom numbers, namely | and 2, a total of 3. 
Should you win, you crossed them out and bet the 
top and bottom numbers that remained—2 and 2, 
a total of 4. In case of a loss, however, you put the 
amount lost at the bottom of the column, and con- 
tinued with your “top and bottom” bets. 

Let’s say that the player made three consecutive 
wins. In that case, he would clear his column, win- 
ning 3, 4, 3 for a grand total of 10. But suppose he 
met with three immediate losses. His column would 
then look like this: 


”. 


The next bet would be 6 (total of 1 and 5). 
Should the player win, he would then bet 6 (repre- 
sented by the 2 and 4 at top and bottom, after cross- 
ing out the | and 5). Should the player lose, he 
would write 6 at the bottom of the column (tetal of 
1 and 5) and his next bet would be 7 (total of 1 
and 6). 

A brief experiment with paper and pencil will 
rapidly reveal an important fact. Every time a player 
wins, he eliminates two numbers from his table, 
while for each loss, he only adds one number. Thus 
as the play proceeds, it approachs a two to one 
chance in the player’s favor, that he will clear his 
column of figures. 
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Now comes the interesting part. No matter how 
long it takes to clear the column—whether in a mere 
three plays or a hundred—at the finish, the total 
amount won will be exactly 10 more units than the 
amount lost. Try it and you will find it works out 
every time. Thus the player has acquired favorable 
odds far in excess of the house percentage, so he 
should go on and on, winning 10 franes, dollars, or 
whatever he is playing, at variable intervals through- 
out the game. When he clears one column he begins 
another, and continues thus. 

Meeting Ted Annemann a year or so after [I had 
learned this system, I deseribed it to him and he was 
immediately intrigued. We began testing it out to- 
gether and struck its flaw. In substance, it was a 
modification of the old “double-up” system, which is 
fine in theory, but will break a player if he runs 
into a long series of losses. 

The idea of 1, 2, 2, 1, 2, 2 is less ruinous, but 
could on occasion run the player into a rather stag- 
gering deficit, far beyond the reward to be gained by 
playing it through to a finish. So I thought that was 
the last I would hear of it where Ted was concerned. 

No so! After several months, | ran into Ted again 
and he picked up the conversation where we had left 
off. Ted said, by way of greeting: “You know, if you 
were playing black and losing twice for each win, 
red would be winning two to one, wouldn’t it?” I 
agreed that such would be the case, whereupon, Ted 
said: “All right. Why coulda’t IT be at the table too, 
playing red? Pd be clearing column after column, 
at ten bucks per. If we were partners, we’d come out 
even.” 


That put a new angle in the system, the idea of 
playing both red and black. A neat twist indeed, be- 
cause if the sequences proved reasonably near even, 
both players would be making money, instead of one 
merely nullifying the other’s losses. But Ted’s mind 
went further. He pictured a six man team; three 
partners, playing Red-Black, High-Low, 
Odd-Even, respectively. 


pairs of 


Maybe we should have gathered four recruits and 
gone right to Monte Carlo. However, we didn’t, and 
when we began testing figures later, we found that 
there might be bad times when one consistent loser 
would be a heavy drain on the strong or average 
winners. Nevertheless, Ted felt that such a factor 
could be nullified by the simple expedient of limiting 
a loser’s play. He could call his column quits if he 
went more than fifty dollars in the hole, and start it 
fresh. Take a loss, but never let it go too heavy; that 
would be the answer. 

Anyway, it’s thought-food for those who are math- 
emagically minded, so Pll let it go at that. All com- 
ments on the Annemann Multiplayer Roulette Sys- 
tem will be weleome and meanwhile Jinxiana will 
refuse any collect telegrams from Keno or Las Vegas. 
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FABLE 


THERE was once a professional magician who 
worked hard over many years, gave away multitudes 
of rabbits and brought joy to thousands of people. 
He retired to a pleasant city, bought a piece of prop- 
erty and built a house there. 

Soon the house began to sag and the magician dis- 
covered that it had been constructed on a filled-in 
swamp. He brought action against the realtor who 
had sold him the land, but gained no satisfaction 
because the local Real Estate Board, composed en- 
tirely of realtors, supported their fellow-member. 

By then the house was beginning to crack up, be- 
cause the walls beneath its stueco were made of wood 
instead of stone. The magician blamed the architect, 
but the Architectural Association, formed wholly of 
architects, said that the magician had been negligent 
in looking over the construction plans and that the 
architect was not to blame. 

Soon afterward, a fire started in a crumbling 
chimney and the house burned down. When _ the 
magician went to collect his insurance, he found that 
his policy contained a non-chimney-fire clause in tiny 
type inserted with a blurred rubber stamp. He made 
a protest but the Board of Insurance Examiners—all 
insurance men—upheld the insurance agent who had 
sold the policy. 

On the verge of a nervous breakdown, the magician 
consulted a local physician who diagnosed his case 
as mumps, After a period of unnecessary quarantine, 
the magician complained to the Medical Association, 
but its mmebers, being doctors, decided there was 
nothing amiss in the case. By then, the magician dis- 
covered that his lawyer also represented the people 
he had tried to sue. But the Bar Association, which 
only admitted lawyers to its ranks, could find noth- 
ing unethical on the part of the magician’s attorney. 


By then the magician’s resources were so strained 
that he was forced to unpack his equipment and put 
on a show in the local theatre. During the intermis- 
sion, his assistants sold a souvenir book telling all 
about the magician’s career and explaining a few 
tricks such as how to break a match in a handker- 
chief and then restore it. The next day, at his hotel, 
the magician received a summons to appear before 
the Ethical Committee of the local magical society, 
to answer charges. 

When the magician appeared before the commit- 
tee, he was immediately found guilty as an exposer. 
And who do you suppose were the members of that 
committee? The realtor, the architect, the insurance 
man, the doctor and the lawyer. 

The moral of this fable, if any, is this: You have to 
be a magician to be clever enough to let other people 
mind your business for you. 


@eE JINXIANA “sam 


ONE of the last shows that Ted Annemann gave 
was for the Knights of Magic. It was more a lecture 
or a discourse on mental magic than a show. Ted 
started right in by explaining his forces, exposing 
his billet switches, and revealing all the other essen- 
tial details. It was something like a Tarbell demon- 
stration except that Ted ran through it more rapidly 
and, at the finish, Ted wanted to know if anybody had 
any questions and a dozen people promptly asked 
if he would be willing to explain how some of the 
tricks were done. Ted’s methods were so subtle that 
even while describing them he had fooled his magical 
audience. So he had to repeat the routine step by 
step, checking the details as he went along, to make 
sure that his witnesses were following him. 

Don’t think that the Knights didn’t know their 
Magic. I was there and I was pretty well baffled too. 


FIVE KEY CODE (Continued from page 15) 


to go, maybe twenty or thirty. Later you can add to 
this list, but don’t go beyond a hundred. People 
won’t recognize some of the places if you do. 

Supposing you have fifty such. Type or print up 
lists of these cities in alphabetical order, with their 
populations which you do not have to remember. 
If you want to do it the easy way, put the popula- 
tions in round figures, just so many thousands. The 
magician hands out these lists and asks people to 
point to cities. Somebody picks Los Angeles. Know- 
ing it to be the fourth largest city, you say: “Give us 
the name of this city.”” The mind reader says ‘“‘Los 
Angeles” 
ing your sentences to tip off the figures on the card. 
Keep proceeding thus and everyone will think that 
your assistant is a memory expert as well as a mind 
reader, which is a swell throw-off. 

This stunt is really worth the trouble. The medium 
will soon begin to recognize some of the populations 
and will jump ahead of the code. The sanie system 
can be applied to states, running from 1 to 48 in 
order of population, though nobody knows you are 
working that way as the list will be alphabetical. 


whereupon you ask the population, phras- 


18 


Besides, it has advantages in winning impromptu 
bets. If you should say off-hand that there are more 
people in Newark, New Jersey than in the entire state 
of Vermont, a lot of people would want to bet that 
you were wrong. You’d be very foolish to take them 
up, unless they gave you big odds, because the bigger 
the odds, the more money you would win. That 
sounds about as funny as saying that Maplewood, 
N. J., has a bigger population than Reno, Nevada, 
but you might win that bet too. 

I merely suggest that you check your own Almanac 
for such statistics. | bought a new one but absent- 
mindedly left it in the Radio City Pool Room. That 
was the night when Ralph Read and I were watching 
Dick Himber give Kuda Bux some lessons in shoot- 
ing pool. Kuda Bux was scheduled to shoot pool 
blindfolded on a television program. 

This only goes to prove that we can’t all be as 
great as Dunninger, but we can still have fun with 
the Five Key Code, particularly if we pick the right 
assistant. Should you find it worth while, don’t 
thank me; just renew your subscription to Conjur- 
ors’ and then invest in the Calostro Mind Reading 
Act, authored by Ralph Read. 
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Phil Thomas’ 


100 Years from Today 


This effect. a perfect children’s show 
number, has been a feature of my act 
for more than twenty years. [tis just as 
effective today as it was when I first 
presented it. Proof of this is the recep- 
tion accorded “100 Years from Today.” 
when last) month my eight-year-old 
daughter, Anne Claire, performed it 
over a Baltimore television station with 
Harry Blackstone as her subject. 

The properties used are quite simple 

a phantom tube and silks. 

The effect is better received if placed 
near the end of a routine because of its 
strong and colorful sequence. The per- 
former states that he wishes to remem- 
her the pleasant occasion by taking a 
picture of the birthday child or honored 
guest. Since this is a magical perform- 
naturally. the 
magical, too. 


ance. picture will be 

Show the phantom tube empty. ex- 
plaining that it will serve as a camera. 
Place colored paper over the 
trick end. and have a plain white silk. 
representing the film. placed within by 
the subject. The open end of the tube 
next is covered with tissue paper. The 


tissue 


casual handling of the tube andthe 


RETURN OF THE NICKELS 
(Continued from page 13) 

lo nest tightly over the shell of the 
nickels. The innocent ring performs the 
hocus-pocus. When the two caps are 
placed mouth to mouth and shaken. the 
ring hits against the edge of both caps. 
making the sound of the nickels rattling 
inside the caps. It’s this simple bit of 
bluff that confuses everyone acquainted 
with the old method. The nickels are 
heard to rattle and yet they cannot he 
seen when the cap is removed. The four 
nickels that are thrown out at the end 
of the routine were. of course. hidden 


in the hand all the time, 


With the same apparatus. the per- 
former also can do “Nickels to Dimes,” 
the dimes being secreted under the shell 
of nickels at the beginning of the trick, 


JUNE, 1949 


child placing the silk in it, impresses 
on the audience that’ the tube is 
unprepared, 

The subject is ask to assume an un- 
usual pose. Whispering into his ear 
something like “pose like Napoleon” 
will help to prompt Jaughter. Express 
mild displeasure and remark that you 
want a most unusual picture. “How 
about a picture of you 100 years from 
today?” you ask. 
the 
position over his chest and demand that 


Place child’s arms in an “NX” 
he assume a serious expression, This, of 
him to burst into 
more laughter, especially if you tickle 
his ribs a little 
you are, 


course, Causes out 


fiendish magician that 


Hold the camera (phantom tube) in 
front of the child. aim it with lots of 
husiness of focusing and make a_re- 
mark about the youngster “standing too 
close to the floor.” Have him stand on 
elevate him. All of 
which provides flashes of real enter- 
Click! And the picture is 
taken. Your obliging assistant comes 
over and helps you pull out a black silk 
with a skull and crossbones depicted 


a newspaper to 


lainment, 


REROASTING 


(Continued from page 14) 


and that 
No. 3 spectator says his card is among 


five cards have been shown 
the five. You then figure which of group 
three are visible and find that the 10/H 
and Q/C are both showing. By stating, 
“Your black and 
waiting for the spectator’s answer. you 
know the exact card. Or, if the two 
cards showing happen to be the 10/H 
and the 4/H. you ask. “Over 7?” or 
“Under 72° or “High or low.” thus 
solving the problem, Should three or 
four cards from one group show up, it 
may be possible to find the right card 
hy asking a question or two. but an 


card was a card,” 


easier method is to tell your assistant to 
put the group back with those left in 
his hand and reshufle them and start 
anew. The cards should be reshuffled 
from time to time. merely to throw more 
sand in the eyes of the spectators. Obvi- 
ously shufllling does no harm, and in 
some instances helps considerably. 


x prt 


THOMAS 


thereon, a true picture of the subject 
100 years from today. 

Dismiss your co-operative — helper, 
after giving him an award for his gen- 
erosity in assisting you. Express sur- 
prise at finding another silk (usually 
an 18-inch rainbow) within your cam- 
era. because the tube had heen scruti- 
nized so thoroughly by the subject. Ex- 
tract the silk, only to have another pop 
And another! And 
course. this “another” depends upon the 


out. another! Of 
capacity of your tube. After producing 
a number of silks. pull forth a stream 
of colorful cartoon character silks, each 
which will evoke the 
name from your juvenile audience. 


one of proper 

You will find that the constant pop- 
ping up of another silk, with a double 
take with proper expressions of sur- 
prise, will add merriment to the routine. 
Every time you imagine a silk to he the 
last. you will be audibly reminded. 
“There's And And 


another, another! 


another!” 


On The Cover 
THE MARTINKAS 


Long gone but not forgot- 
ten are the Martinka brothers, 
two of America’s pioneer mag- 
ic dealers. For 30 years the 
Martinkas’ “Palace of Mys- 
tery” at 493 Sixth Avenue, 
New York, was the rendezvous 
of this country’s most promi- 
nent conjurors. Antonio, old- 
est of the two, was born in 
Prague, Bohemia in 1832 and 


died December 4, 1915. Fran- 
cis J., youngest of the broth- 


ers, also was born in Prague 
in 1843 and died November 
4, 1924. Francis was the 
founder of Mahatma, first 
magic magazine published in 
the States. They were among 
the earliest members of the 
S.A.M., that organization hay- 
ing been founded in the back 
room of their shop. 


Lou Tannen’s 


PSYCHIC NUMBER 7 


Here is Louis Tannen’s greatly im- 
proved method for performing a long 
distance thought reading mystery in 
which seven cards are used, The sim- 
plicity of this method will appeal to 
everyone, especially those who have 
heen doing the effect by the older 
method, 

Effect: To demonstrate the mental 
powers of his assistant at a distance. the 
performer asks anyone to supply a pack 
of cards. and any spectator to telephone 
the assistant who instructs the spectator 
to shullle the pack and remove any seven 
cards. disearding the balance of the 
pack. From these seven cards, the spec- 
lator is instructed to set one card aside. 
and then to successively call the names 
of the other six cards to the assistant 
over the telephone. Immediately there- 
after the assistant names the chosen 
card, 

Paraphernalia: No paraphernalia is 
required except the pack of cards, how- 
ever, a simple code must be learned. 
The assistant might have a sheet of pa- 
per and pencil to aid a faulty memory. 

Preparation: The 
says a word after having the spectator 
(Mr. 5.) telephone the assistant (who 
shall he called the ‘Medium’), the 
latter giving Mr. S. all further instrue- 
tions over the telephone—or the Me- 


perfo rmer. never 


dium may be in an adjoining room and 
simply speak clearly enough so Mr. S. 
will understand what is to be done. The 
performer appears to be merely a silent 
observer as Mr. S. follows the instrue- 
tions given him by the Medium. how- 
ever, it is the performer who holds the 
six cards, and by exhibiting them to 
Mr. S. one at a time, fast or slow, 
causes the cards to be named in fast or 
slow sequence, as desired for coding 
purposes, Mr. S. thus unwittingly con- 
veys the code while the performer never 
says a word, but the performer must 
know the name of the chosen card, 

For secret reference. we indicate: 

Fast with a dot (*) 

Slow with a dash(—) 


“Psychic Number 7” is reprinted 
from volume five of the TarBeL. 
Course IN Macic through the courtesy 
of the copyright owner. 
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The speed of naming the first: four 
cards gives the medium the value of the 
card. and for this purpose we use four 
digits or numbers which singly or in 
combination, can be made to total any 
(ace) up to 13° (king). 


sum from. | 


These four digits are: 1, 2. 4 and 6. 
Only the fast cards count to indicate the 
value of the chosen card, for example. 
the Medium might have the four digits 
written on a slip of paper, and make 
dots or dashes under each of them indi- 
cating the speed of naming the first 
four cards and. as an illustration. get a 


SE VIFIE: 


~~ _ 


4 


Aararan 
obestecite 


tally as in Fig. 1. Adding the fast cards. 
the dots. makes a total of 9, the value 
of the chosen card. 

Now for the suit, the two remaining 
to code for clubs (2 
dots); diamonds (2 dashes); hearts 
(dash and dot). and spades (dot and 
dash) as in Fig. 2. It thus requires a 


ecards are used 


code from each of the last two cards 
(fast or slow) to indicate any suit, and 
if the nine spot coded in the above ex- 
ample happened to be a diamond, the 
fifth card would be given slow, also the 
sixth card slow, the two dashes  indi- 
cating diamond. King of spades would 
be coded as follows.... (total 13) .— 
(spades) which means four fast cards. 
then one fast and one slow, 

To Perform: If you use your own 
pack, let them be marked cards so that 
you can know the chosen card while 
back up. Otherwise, borrow a pack, 
have some spectator take part, and have 
him telephone the Medium, or have the 
Medium go to an adjoining room 
through whose partially opened door 
the Medium may give Mr. S. the neces- 
sary instructions—to shuffle the pack as 


TANNEN 


much as is desired. then, backs 
Withdraw any seven cards and discard 


the balance of the pack; then to shuflle 


up, 


the seven cards, withdraw one of them 
and lay it on a table or stand “so all 
can see it.” (If marked cards are used, 
the chosen one is laid down with its 
face concealed so that none of the spec- 
tators knows its value or name.) Mr. S. 
is instructed to shullle the remaining six 
cards and hand them face down to the 
performer, 

The Medium asks Mr. S. to do exactly 
as instructed. The performer knows the 
card to be, say. the five of hearts, and 
he is holding the packet of six cards, 
face down, ready to expose the top card 
to Mr. S. at the telephone. Since he 
wants no lapse of time in Mr. S, naming 
the first card to the Medium, the per- 
former has it already exposed to Mr. S. 
who sees it and names it the moment 
the Medium tells him to call off the 
name of the first card—thus the first 
card is a fast call for the number (1). 
The Medium always waits about three 
seconds after she gets the name of a 
card (and puts down the mark—dot in 
this case) before asking the name of the 
next card. Since this must be slew, the 
performer takes his time in lifting and 
exposing it, or he may lift and elimpse 
it himself before exposing it to Mr. S. 
This delays the naming and thus makes 
it a slow card for a dash(—-); the next 
is given fast (dot): and the fourth card 
slow for a dash(—), and ] and 4 added 
make the value 5. 

The fifth card is given slow, the sixth 
and last of the packet of six cards is a 
fast call. the dash and dot (—*) indi- 
cating heart. The five of hearts is now 
known to the Medium and is disclosed 
to Mr. S, in the usual manner of “get- 
ting an impression of the color red... 
a heart. yes... and a spot card with 1, 
2. 3. 4 and 5 spots—the five of hearts.” 

Note: The performer and the Medium 
should practice the code without the aid 
of a third party until the code is fixed 
in memory and is easily deduced from 
the manner of sending, fast or slow, as 
the case may be. If the Medium doubts 
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MAGIC HOLETITE 
Reg. U. S. Pat. Off. 343,067 
Used by BLACKSTONE, DELL O’DELL, PRES- 
TON, and many others, A regular 7” yellow 
pencil with a metal cap on end and a 
yellow silken cord. Loop it in a buttonhole 
and watch your victim sweat to get it off. 
Saturday Evening Post said “it takes an aver- 
age intelligent person an hour to remove.” 
Prices Without Printing 
100 No. 55 pencils (without lead)........$7.00 
100 No. 33A with leod ray BBO 
Extra for printing advertisement 1.50 
DEALERS WRITE FOR QUANTITY PRICES 


No. 231—LARGE DIAMETER PENCIL 


14” Long. Patriotic colors. Produce from pocketbook. 


Each $1 .50 


No. 735—-SANDERS RISING 
PROMOTION 
PENCIL 


An ordinary looking 
yellow lead pencil will 
slowly rise in your hand. 
Can be stopped and 
started on command, Can 
also be passed out for 
examination, Complete 
with directions E-Z to do. 


Prepaid $ 1.00 


PROMOTION 


Look What's Here Again! 


GENUINE JIMMY SANDERS FAMOUS 
COLOR CHANGING KNIVES 


Designed by Sanders (the largest manufacturer of its kind in the world). 
Sanders knives were used by him on the close-up I.B.M. magic show in 
Pittsburgh, and again at the I.B.M. convention in New Orleans. 


Length 278", width 5/16", they are just about as broad as they are 
wide. These are the correct size that everybody wants. Three blades, 
finest crucible steel, stag, or pearl finish handles. 

When buying magic knives 


look for SAnders Mfg. CO. trade mark 


SAMCO 
—P-——Reg. US. Pat. Off. 
on the blades. T 


enn, 


“SAMCO” is Reg. U. S. Patent Off. Any infringements will be prosecuted 
to the fullest extent of the law. 


A SET CONSISTS OF THREE KNIVES 


S-294 pearl finish, S-294A stag, S-294B with stag and pearl finish 
CHAMELEON handles, Above set of three knives complete with directions 
written by the FAMOUS JIMMY SANDERS, “KING OF KNIVES” and known 
as the World’s Greatest Knife Manipulator. $7.00 


In addition to this write for prices on same knives that change from 
black to red, green, yellow, etc., or changes to a small knife, also one 
of the handles appears to come off, 


SALOME | PERFECTO RIGID 


THE NEW 


THE TRICK 


VANISHING 


NICKELS TO DIMES 


BIRD CAGE 


with the 
Nothing So Perfect 
Chromelike ‘ $25.00 
MAGIC LEGS Retails for $1.50 
Deluxe. . 4 17.50 
® 
Money back if it is not different e 


and better 


Jobbers and Dealers 


Write for Prices 


Sample 35c 


RUBBER CIGARS 


Fine for Manipulation 


Agents and Jobbers 
Write for Sample 


$1.00 25¢ 


New Catalogue and List of Bargains 25c 


LINDHORST MAGIC DEN ::° Cove? no! 
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Jack Chanin’s 


Scotland Yard 


“Scotland Yard,” one of the features 
of my lecture course, has proved highly 
popular with my students. 

The requirements are an unprepared 
deck of cards, a pencil and the assist- 
ance of a spectator, 

Having shuflled the cards, the magi- 
cian holds the deck in his left hand as 
he would to deal. With his free right 
hand. he gives the cards a rifle. right- 
hand thumb in back and fingers in front 
of the deck, The spectator is asked to 
place his finger anywhere in the deck 
while the magician is rifling and select 
a_eard., With his right hand, the card- 
man hands the spectator a pencil, ask- 
ing him to initial the face of the card. 
To aid the spectator, the magician. re- 
moves the section of the deck 
with his left hand. while the first finger 
and the thumb of the right hand hold 
the balance of the deck. 


lower 


The magician turns his back, “So that 
T can't see.” While turning, the half- 
deck that is in the magi’s left hand is 
brought over to the front of his eyes 
and the top card sighted by pressing 
the thumb down on the top card and 
pushing it toward the second finger. 
This causes the card to bulge on the 
outside upper corner, disclosing the in- 
dex corner of the card, 

The selected card initialed. is placed 
on packet in left hand. balance of pack 
replaced and card is now back in its orig- 
inal position. Holding the cards with the 
faces toward the about 10 
cards are shuflled off. Reversing the 
deck, backs to the audience, approxi- 
mately 20 cards are shullled off. but left 
on top of the deck so as not to disturb 


audience, 


the po-itton of the selected or locator 
card. The selected card now should be 
about 10 cards from the bottom of the 
deck, 

Without disturbing the order of the 
bottom 20 cards, the deck is shullled. 
backs to the audience. The deck is 
handed to the spectator, face up. The 
wizard turns his back, saying, “Please 
name each card as you lay it on the 
table. Go right through the deck. And 
do not place any emphasis on your tone 
of voice when you come to your ini- 
tialed card.” 

As the spectator names the cards. 
the magico listens for the name of the 
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card formerly on the top of the deck. 
the spotted card, The next card is the 
card selected and initialed by the spec- 
tator, After a few cards past the se- 
lected card have been named, the magi- 
cian interrupts the spectator and names 
the correct card, 

this 


Here is the use for 


effect: 


patter [ 
“Ladies and gentlemen, this trick is 
based on the same principle that is used 
in a lie detector, I am not acquainted 
with the inner workings of the le de- 
tector, but, if you are not telling the 
truth the machine knows it. 

“To confuse me, while naming the 
cards disguise your manner of speech. 
so that when you come to your card | 
will have no idea what it is.” 

Using that theme and delivered with 
proper showmanship. the trick is a 
proven applause puller. 


Rabbit Vanish 


Recently I offered to do a 
special show at an army camp 
near Quebec. Best means of 
conveyance to the camp was 
by bus. I packed my props, 


including two bunnies, and 
headed for the terminal. An 


official on duty at the terminal 
informed me_ that it was 
against the regulations of the 
Province to transport live ani- 
mals on public conveyances. 
“And that ineludes rabbits,” 
he emphasized. I lined up the 
passengers as witnesses, pro- 
duced a large box, placed the 
rabbits in the box on the side- 
walk and entered the bus. 
“Now that the rabbits are in the 
box outside, as you saw, I am 
free to travel,” IT remarked. 
“Quite right,” the official as- 
sured me, He examined the 
box and found it empty. I left 
for camp to entertain the sol- 
diers. They enjoyed the show 
—ineluding the rabbits! I had 
hidden them under my coat 


tails. —G. Ray Terrell 


Cig-Card Case Tricks 


By MILBOURNE CHRISTOPHER 


Few pieces of modern magical appa- 
ratus look less like apparatus and have 
more uses than the Ralston “Cig-Card 
Case.” Carry it as a cigarette case, 
When you need it during a trick. empty 
the cigarettes and utilize it as if it 
were a spur of the moment inspiration, 


The Money Maker 

The drinks are on you. You start to 
pay the check but discover that you left 
your wallet at home, That doesn’t faze 
you. Empty the cigarettes from your 
case, Write the words “five dollars” on 
a slip of paper and drop it in the case. 
Snap it shut. Make a civele in the air, 
open the case, The paper has vanished 
and in its place is a crisp. new five 
dollar bill. 

Yes, the bill was under the fap. A 
turn of the case caused the flap to fall 
and the paper to “vanish.” 


Photographic Card 

In a currently popular trick the pho- 
tograph of a chosen card appears on a 
liny piece of sensitized) paper held 
between two coins. 

With the “Cig-Card Case” 
perform the trick on a larger scale 
without dificult: moves. 

Force a card. The spectator holds it. 


you can 


Drop a piece of paper the size of a card 
in the ease. closing the lid. Call the box 
your portable dark room. Open the box 
and show that an exact replica of the 
card has been “developed” on the 
paper. The replica. of course. was in the 


flap section, 


PSYCHIC NUMBER 7 

(Continued from page 20) 
ability to remember the — successive 
cades sent, a slip of paper should be 
used to tabulate them. as the Medium 
is never visible to the spectators, 

The performer’s skill lies in making 
the fast and slow actions seem non- 
chalant and natural to avoid suspicion. 
He may be intently (?) looking in an- 
other direction to delay the action: he 
may drop a pencil; reach for his 
handkerchief; glimpse the card before 
exposing it. ete. For fast action, it is 
only necessary to have the card exposed 
ahead of time. 

A final recommendation: We restate 
the advisability of the Medium waiting 
about three seconds before asking for 
the name cf the next card, thus permit- 
ting better timing. 
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PLASTIC SLAT CARD FRAME 
with CARD FRAME TRICKS 
by MILBOURNE CHRISTOPHER 


A highly polished and attractive plastic card frame that can 


be used for many puzzling effects, 


® Card is inserted in one end of frame, exhibited back and front, 
and, at command, card vanishes 


Instant VISIBLE change of one card to another. 


® Selected and marked card is placed in frame. In a flash it van- 
ishes only to appear in a borrowed hat. 


Complete, with instructions, and including Card 
Frame Tricks by Milbourne Christopher $2.50 


EDGAR W. RALSTON 


Bordentown, N. J. 
“MAGIC IN PLASTIC’ 
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VISIT OUR BOOTH 


at the 


|. B. M. CONVENTION 


New Effects by Top Flite Magicians ! !! 
e 
© ACES UP by Paul Stadelman 
e PASSE DICE by John Andrews 
"3 


e ELUSIVE GHOSTS by Gene Gloye 
e T. V. FLOWERS by Mazda Magic 


¢ SPIRIT SILKS by Gene Gloye 
e DIABOLICAL CANE by Mazda Magic 
¢ EXCELLO VANISH by Mazda Magic 
¢ APPLAUSE CARD by Gerald Loe 


NEW CLIP-ON POCKET WANDS 


: 
: 
: 
: 


MAZDA MAGIC CO. 


1135 WESTGATE AVE. OAK PARK, ILL. 


ee ee 
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Seattle 

Magicians Genuine Fur Spring Rabbit 
Meet at 
SWANSON’S Genuine Fur Flat Rabbit $5.50 
SORCERY Genuine Fur Hand Puppet 


$8.50 


Rabbit . . ee NL 
e 


R. E. SWANSON MAGIC & NOVELTY CO. 
12101, Ist AVENUE, SEATTLE 1, WASH. ¢ EL. 8828 


Headquarters for Northwestern Magicians 


THE 
MASTER 
OF 
MIS- 
DIRECTION 


SLYDINI STUDIO OF MAGIC 


In my attractive studio | am prepared to give both individual 
and group instruction in sleight of hand and routines including 
the teaching of misdirection. Inquiries by ‘phone or letter for 


information or appointments will be appreciated. 


341 WEST 45th STREET ° NEW YORK 19, N. Y. 
Phone: Circle 6-0680 — Apartment 102 


PPPPPPIPIPIPIPIPIPIDIPIPPPIPP 


WHEN IN NEW YORK 


Visit the Largest and Most Attractive 
Magic Shop in the United States. 


THE 


MAGIC 
CENTER 


Al COHN, Proprietor 


741 EIGHTH AVENUE 
NEW YORK 19,N. Y. 


CCE BEE SS 


TOWNS TEEN TOPICS 


The The title 
appears al the head of this. your favor- 


contest is over. new 
ite page in your favorite magic maga- 
zine. More than one hundred suggested 
titles were received from teen-age ma- 
gicians from the four corners of the 
country. Many were exceptionally good. 
Many didn’t just seem to fit. But from 
the many fine, sincere and greatly ap- 
preciated letters we received, the above 
were selected hy the judges and the prize 
is awarded to Billy Rauscher. of 153 
Highland Avenue, Highlands, N. J. the 
subject also of this month’s column. 


Billy’s several suggestions did not 
actually include the title as we have ar- 
ranged it. But in accordance with the 
rules his suggested title “Towns’ Topics 
for Teens” came closest to the judges’ 
ideas as lo a proper and fitting title 
and so. from Billy's suggested title. the 
judges decided upon the adopted one. 

Thanks to Billy. And = many. 


many thanks to all of you who were 


good 


you 


enough to send in your. sug- 
gestions. It is very gratifying to know 
that so many of you: young, amateur 


magicians read CONJURORS,, ave in- 


terested in our problems. and take the 
lime to show that interest. [ am sorry 
everyone couldn't win, [T am glad so 
many tried and invite you all to write 
me whenever you have a problem. And 
send me your picture and all about 
yourself that I may in some small meas- 
ure show my appreciation by granting 
you the privilege of this. your very own 
magic page. a 

Billy Rauscher. age sixteen, is a jun- 
ior at Atlantic Highlands high school 
and has been performing magic for the 
past five years. He thinks magic is the 


= (poral 


greatest hobby in the world. The picture 
of him in action was taken during a 
Christmas party at Essex House, New- 


GLEN E. TOWNS 
EDITOR 
ark. N. J., 19-18. 
been a subscriber to 
VWAGAZINE for and 


wouldn't want to miss a single copy. 


He writes that he has 
CONTURORS? 
three years 


Well. well. who would? 


COUNTS TO COLON 


The vote is in and so the Counts of 
Conjuring will hold their third annual 
convention at Colon. Michigan. on the 
Sth, 6th and 7th of September which 
dates coincide with the annual 
gether staged by Percy Abbott. 


gel-Lo- 


The choice was either Cincinnati or 
Colon and. according to Vice-president 
George Thompson. the members de- 
cided upon Colon because that city is, 
during those dates, the center of Magic 
in the good old U.S. A. and the boys 
meet. and see in action. many of the 
best magicians in the world. 

The Counts now have members from 
fourteen states and are constantly add- 
ing new members. But they want more 
so you boys and girls who are interested 
in magic. write to George Thompson. 


6210 Kineaid Road. 


Ohio. for information, 


Cincinnati 13, 


' 
BAND-IT SNYDER'S MAGIC SHOP 
C A R D In Larger and More Commodious Quarters 
By FOR UP-TO-DATE MAGIC VISIT 
OUR UP-TO-DATE SHOP 
‘‘HEN’’ FETSCH 
eZ A Yogi Magic Mart Fe SLET 
\\|| Specialty When in Cleveland Pay Us a Visit. ¢ Ze be 
| ; ‘ 216 W. SUPERIOR — 2nd Floor (RUWAISIE 
Opposite Hotel Cleveland € 
5: RIES srs ete ; 
Combination 
Card is selected, initialed and returned to deck which is thor 
oughly shufled and encircled with two or more rubber bands. 
Performer asks name of card, places deck behind back and 
chosen card is revealed on bottom of deck which is still banded. 
Easy to perform and a real fooler, Deck may be used in regular 
performance, p— 
“The methods are excellent and not difficult, and the effects are ; 
very strong.” John Mulholland, “Band-lt Card” by “Hen” Fetsch —————e 
is a Yogi Magic Mart gem.” Edward W. Dart. ‘ 
Complete instructions in attractive booklet and Absolutely Guaranteed 
including gimmick. $1.00 YH) Postpaid $1 5.00 
(Member: Magic Dealers Association) 
tne ee CHAMBERS MANUFACTURING CO 
215 N. CHARLES ST., BALTIMORE 1, MD. , 
Lloyd W. Chambers, Owner CLEARWATER, KANS. 
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Chatter: Mary and | have been in the 
North West for nine weeks and working 
all the time. We will always be erateful 
for the fine hospitality of Captain and 
Marion Perry and the grand two weeks 
we were with them. They are perfect 
hosts. We also wish to extend deep 
thanks to Orla Moody and his charming 
wife and to Ernie and Jean Bryan for 
all they did for us. Many happy days 
were spent at Jean Foley’s magic shop 
talking you know what. Indeed, the ma- 
gicians here in Seattle have been more 
than gracious and we enjoyed every 
minute. While we were in Vancouver. 
B.C. 


Martineau who came back stage and 


we had the pleasure of seeing 


was kind enough to show us his Linking 
Ring routine. If you. dear reader, ever 
have the opportunity to see Martineau 
and his Linking Rings just don’t miss 
it. After another week in Seattle we will 


head toward home. working our way 


aD oR” 


DART 


By DR. “K” 


E'mer Eckam says, 


down the coast. Thanks, again, to you 
fine Northwesterners 
stay in 
delightful. We hope to see all of you at 
the P.C.A.M. Convention in Hollywood. 


... Now for a trick, 


your part of the country so 


Effect: Thirteen cards are laid face 
down on a table and. while the magi- 
cian’s back is turned. any number of 
cards are transferred from one end to 
the other. The magician then, by turn- 
ing over one card, can tell the exact 
number of cards which moved, 
This 


desired. 


were 


may be repeated as often as 


Method: The 


Ace to King, are laid in a single row. 


cards, running from 
The cards may be of any suit or color 
as long as there is a running sequence. 
The cards are moved from left to right 
as magician faces them. Now—the ma- 
eician moves two or three cards ex- 
plaining what is to be done while his 
back is turned. Then, turning his back. 
shift 
number of cards from one side to the 


he requests a spectator to any 
other and one ata time, Turning round 
the conjuror picks up one card from 
the table. turns it over. and it indicates 
the number of cards moved. As to the 


for making our 


modus operandi—remember—there are 
thirteen cards. 
While back is turned let us 


that spectator moves four cards. Magi- 


assume 


cian. on facing table, mentally subtracts 
three (representing number of cards 
he moved in demonstration) from thir- 
teen leaving ten. Counting from left to 
right the tenth card will be a four and 
which that the 
moved four cards. Again, for example. 
table the 


indicates spectator 


on turning from. the 


spectator moves five cards. Facing the 


away 


table again magician mentally subtracts 
four (the number of cards moved pre- 
viously) from ten leaves six. On turning 
over the sixth card it will be found to 
he a five. This routine may be repeated 
until the deck is worn out or the as- 
sistant collapses from fatigue. 

This is an effect that I used to do 
many years ago but had forgotten it 
until | saw Captain Perry fooling some 
of the local boys with it. With his per- 
mission I am passing it along. It’s a 
nice change. may be done any time and 
will start “em thinking. 

In the 
the Holly wood Convention and give you 


next issue Ul chatter about 


another trick. Hope to see you all at the 
Convention. 


EDGAR BERGEN 


Of Course It's a Marshall Vent Figure ! ! 
You Can't Mistake It! 


VENTRILOQUIAL FIGURES CARVED AND CREATED TO YOUR 
SPECIAL ORDER. PUNCH AND JUDY AND MARIONETTE FIGURES. 


Used by all leading ventriloquists 


Send for Illustrated Catalogue — 25c¢ 


FRANK MARSHALL 


"Phone: HEmlock 4-1280 


JUST A FEW NAMES: 
PAUL WINCHELL 
BOB KING and TINY 


CLIFFORD GUEST 


5518 S. LOOMIS BLVD. 
CHICAGO 36, ILL. 


“Boy it's a ° 
2 Announcing .. . 


Knockout.” 
THE PERLIN MASTER PACK 
EFFECT: Any card selected from any deck — spectator writes 
name on card — card is returned to deck and shuffled. Dart is i i 


@ LOCATE A CARD SELECTED THROUGH THE MAIL. 


taken in one hand, deck in the other. Deck is thrown into the 


air; as shower of cards descends, dart is thrown through them, @ INSTANTLY DIVINE THE NAME OF A FREELY SELECTED CARD, 


piercing selected card in flight and pinning it to wall, ceiling @ APPARENTLY MEMORIZE THE ORDER OF EVERY CARD IN 


or floor from any distance up to 15 ft. For Home, Club or Stage. THE PACK, 


Packaged ready f iling. Attractively designed for Count 
ackaged ready for remailing ractively designe or Counter All this without dhe. ose 


AND THE PRICE — ONLY 


ALLEN PERLIN 


sleight-of-hond whatsoever 


$1.50 


of any 


Display, 


From Your Dealer or Direct — Comes Complete with Dart 


Dr. ‘‘K’’ Box 1502, Rochester, N. Y. 


3402 HOLMES AVENUE 
BALTIMORE 17, MARYLAND 
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A CATALOGUE OF BOOKS ON 


MAGIC just issued by Fleming book 
Company is a fine collection of hook 
titles including the more recent Fleming 
Book Company Publications. In addi- 
tion there is a section, “Classified Guide 
to Current Magical Literature.” 


No one interested in the art of magic 
can call himself a magician unless he is 
interested in the literature of magic. 
As a publisher of a magic magazine 
your reviewer is often startled by the 
comments of some readers who com- 
plain that more tricks are not included 
and less space given to historical and 
bibliographic material. To become a 
magician it is necessary that the funda- 
mentals of magic he understeood and 
this can only be acquired through a 
thorough understanding of the back- 
ground of magic and the famous per- 
formers. 


Reprinted in this catalogue is an es- 
say by Paul Fleming which appeared 
in The Sphinx in 1936 and this is worth 
reading over and over again as Mr. 
Fleming brings out his observation of 
the widespread lack of knowledge of 
many phases of magic on the part of 
many beginners and skilled performers. 


If the reader of this essay will follow 
the suggestions made he will not only 
acquire a wealth of information but 
will considerably improve his knowl- 
edge and also enjoy the romance of 
magical history. 

Write for a copy of this fine cata- 
logue as it will add immeasurably to 
your reference library. 


ROUGH AND SMOOTH POSSIBIL.- 
ITTES by Tan Hock Chuan has reached 
the Magic Bookshelf by way of the 
Fleming Book Company. This 18-page 
booklet is an Arcas Publication and a 
very neat and attractive publication it 
is too, Clever people. these Chinese. 
and Mr. Tan has included eleven very 
unusual “possibilities” embodying the 
use of roughing fluid. Considering the 
number of magic hobbyists who gener- 
ally try to perform tricks and effects 
entirely beyond their capabilities it is 
strange that more attention has not been 
given to the use of rough and smooth 
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cards, The most mystifying effects can 
he accomplished with this simple prin- 
ciple and all done in a most practical 
and disarming manner. The principle 
has been covered in the books of Ralph 
W. Hull and Trevor Hall and accented 
recently by Dai Vernon with his Brain- 
wave Deck and. certainly, considering 
the mystification generated by — the 
Brainwave Deck it must be apparent Mr. 
Tan's book should have a wide demand 

that is for those magicians and hob- 
byists who strive to be original. 

Two especially good effects included 
are Giant Card Monte and the Master 
Pack. Real entertainment could be pro- 
vided with these alone but. in addition. 
there are nine other fine foolers and all 
for the price of One Dollar. 


HELLO SUCKER! — ENCYCLOPE- 
DIA OF THE 3-SHELL GAME COM- 
PLETELY EXPOSED REVISED AND 
ENLARGED NEW AND LATEST 
ROUTINES by Jack Chanin. The title 
of this 80-page. offset. book really tells 
the whole story. Jack Chanin needs no 
introduction and, especially, when it 
comes to the 3-shell game. He is a 
master of this very old routine and in 
this. his latest book. he spares neither 
make 


description or illustration — to 


every move exceptionally clear. The 
hook has a unique format in that space 
is provided on each page on which notes 
may be written. As an encyclopedia the 
heginning covers shells. the preferred 
type and their preparation. Next is the 
pea. its preparation. size. etc.. and then 
the working surface. From then on from 
fundamental moves to the handling of the 
“smart aleck” completes Mr. Chanin’s 
second book on this subject but, the 
first hook published many years ago is 


completely outdated. 


There is no one in magic who has the 
unusual ability of Jack Chanin whether 
it is with cards, coins. ropes. silks or 
shells and no magic library would be 
complete without the twelve books al- 
ready published on a variety of subjects 
and which now includes this encyclo- 
pedia. This is the nearest thing to per- 
sonal instruction for which Mr. Chanin 
would charge at least $10.00 an hour 
but. in purchasing the Encyclopedia the 
cost in only $2.00. 


Edward W, Dart 


MAGICIANS GUILD ELECTS 


At the recent Annual Meet- 
ing the Magicians’ Guild of 
America — re-elected George 
Jason, President; Leon’ Ma- 
guire, Vice President: Ed 
Dart, Secretary; Walter Ebel, 
Treasurer and as Sergeants-al- 
Arms, Harold G. Lester and 
Justin F. Ratterman. 
Thomas Kk. Hawbecker was 
elected Second Vice President, 
The members of the Board of 
Governors for the ensuing 
year are Richard Du_ Bois, 
Jerome M. Ross, Richard C, 
Richards, Royal YV. Heath, 
Fred N. Rothenberg with 
Warren E. Simms as Chair- 
man. 

Apparently the Magicians’ 
Guild is the only magic organ- 
ization in New York holding 
an annual dinner this year, 
On June 12th, the Fifth An- 
nual Dinner and Informal 
Show will be held in the grand 
ballroom of Hotel Abbey on 
West 51st Street. This beauti- 
ful, air conditioned room, will 
be arranged fr a_ cocktail 


party, an elaborate buffet sup- 
per and an entertaining show. 
The price to both members 
and guests is Five Dollars and 
which includes cocktails. 
These annual affairs have 
become traditional for good 


times, good fellowship and 
sociability and _ this 
large attendance is expected. 


year a 


Windsor The Wonder 


Tommy Windsor, Marietta, 
Ohio, rabbit - in - the - hatter, 
walked off with the month’s 
neatest publicity coup — in 
April, garnering a page one, 
eight-column streamer in red- 
ink proclaiming “Tommy 
Windsor Day” in The Marietta 
Daily Times. Marietta mer- 
chants helped honor Windsor 
on his 25th anniversary in 
“the show business” by taking 
a two-page spread of ads in 
the same sheet. Marietta May- 
or, Joe C. Hartline, made it 
official by officially declaring 
the day in Tommy’s name. 
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WANTED ACTS 


NOVELTY — MAGIC — M.C.'s 
MENTALISTS — MYSTERY 


EXTRA: Rko. 


opens. 


ACTS" 


(Radio-Keith-Orpheum) 
house for VAUDEVILLE (8 ACTS and a Picture) as the Start of their vaudeville circuit. 
At last LIVE ACTS are again in DEMAND, 


MOVIE HOUSES forced by Vaudeville Competition — now booking ACTS for scores of their better class houses, 
policy resulting from need to GET PEOPLE AWAY FROM TELEVISION. 


for 


Circuit 


TELEVISION SHOWS 
VAUDEVILLE REVIVAL 
CLUB DATES —- SHOWS 


OPENS THE PALACE THEATRE, New York City, the famous ‘TOP" Show Case 
Also the Paterson, N. J. noted "showing" house 


“We Gotta Get 


CLUBS — FRATERNITIES, ELKS, LIONS, ROTARY, KIWANIS, MOOSE HALLS, ODD FELLOWS, and THOUSANDS of Yearly BANQUETS, 


Annual SHOWS, FUND RAISING CONCLAVES — all have to NOW put A CT 5 on their SHOWS! 


WHY? BECAUSE they MUST offer 


a SHOW in order to se!| tickets for their $3.00, $4.00, and $5.00 Affairs to entice People AWAY FROM the TELEVISION and MOVIE 


HOUSES, all of whom offer REAL ACTS, 


TELEVISION — now demanding N E W and BETTER ACTS. 
Acts that were lying around waiting club dates, 


They have used up all the OLD ACTS — all the odds and ends of 
They have used up the Free and Gratis talent and the Cheap Acts. Now their SHOWS 
are being SPONSORED by BIG CORPORATIONS and they MUST put up FIRST CLASS SHOWS for REAL MONEY. 


If they do not, they 


will lose these hard-earned accounts like the big motor car manufacturers, General Electric, Texaco, etc., ete, 


BUT ACTS MUST BE NEW—DIFFERENT 


The petty OLD Stuff — rope tricks, small card tricks of routine type, linking rings, cigarette tricks, manipulative tricks (all too small to 


show up decently on TV anyway), have ALREADY been ‘DONE TO DEATH." 


good PUBLICITY and get them jobs. 
ing of smaller type manipulative magic. 
size of a THREAD! 


GET IN THE SWIM NOW — WITH NEW MATERIAL 


“RUBBER TALKING SKULL” 


Produced from Hdchf., Hat or ANY production device, 
Then SKULL ''TALKS''! No ventriloquil ability needed. 


Just Look Downward so movement of lips won't 
show Talk in ‘‘Undertaker's'’ Voice. Easy, one finger 
control makes jaws open and close. A "'WOW,"' a 
SENSATION. $3.50. 


Exclusive Reg. M. D. A. 


RUBBER CAKE from HAT 


Real-looking cake with hole in center, icing, ete. Do 
the Dove Pan, and at finish THREE cokes POP out. 
Springy rubber makes them SPRING out. Switch on 
for real and serve to kids or Audience. Price $2.50, 
Luscious looking. 


“GHOST HAND" SLATES 


On BLANK SLATE you see SNOW-WHITE Chalk Writ- 
ing appear SLOWLY — as if written line by line, 
by some mysterious ‘'Ghost'' hand, The addition of 
a column of figures — or drawing of object thought 
of by committee (a la Dunninger) — or NAME or 
Portrait Sketch of President selected by Audience. 
Or name of PRODUCT advt. via TELE, LARGE SLATES 
12", OUTFIT (é slates) good for hundreds of shows, 
plus HARMLESS Chemicals. $8.0C. 


GLASS of LIQUID TELEVISION MYSTERY 


Ideal for ‘‘Close-up'’ on TELEVISION. Glass filled 
with water or any liquid. Placed on tray of un- 
draped table. Covered with borrowed Hdkchf. Bor- 
rowed hat of prominent spectator held over glass. 
Glass sinks down PENETRATING the top of hat. 
Glass of liquid taken out of hat by any spectaior. 
Everything shown clean thereafter. A FEW 
ONLY. $4.50. 


“RAIN O BILLIARD BALLS” 


Showing palm EMPTY and with PALM TO AUDIENCE 
you REPEATEDLY catch REAL SOLID Balls out of the 
air! First a Red one, then a White, a Blue, a Green, 
a Gold, a Silver — each a different color. Amazing. 
A GREAT FINALE to your ball work. Balls can be 
caught and dropped into a Hat a la ‘*Miser's Dream." 
NO BODY WORK. No Skill. Any number of balls 
produced. Invisible apparatus and outfit (no balls, 
use your own) PATTER ond several sensational pre- 
sentations — $2.00. 

EXTRA BALLS ready to color as you like —_ under- 
conted ta take colored enamels, etc. 6 for $1. 


DEALERS' WHOLESALE! 


Stock of goods, ready to start business. 


"33 ROPE TIE ESCAPES & CHAIN RELEASES" 
Only PRINTED BOOK on subject, 50 illustrations. $1, 


“CHALLENGE HANDCUFF ACT" 


Complete presentation, publicity stunts, plus Blue Print 
charts showing Picks, Keys, etc. $2. 


COMEDY MAGICIANS—''M. C.'s'’—SPEAKERS 
COLOSSAL VALUE! PROFESSIONAL ‘'GAG-FILE' on 


INDEX CARDS (printed) — all CLASSIFIED (38 Sub- 
jects) Alphabetically, as: Gags on Cards, Coins, Eggs, 
Hdkfs., Balls, Candles, Ropes, Cigarettes, Matches, 


etc., plus Incidental Quips, Heckler Stoppers, Comedy 
Stunts. Also an additional Monthly Service of New, 
Fresh Gags every two months — until you have re- 
ceived 2,000 Great Gags for your $10. Also (2) a 
Portoble Filing Cabinet to FILE the Index Cards in, 
plus (3) a Plastic TRANSPARENT Windowed Wallet 
holding over 50 Gags on Cards in full view for 
Quick Study on Trains, at Lunch, in Dressing Room — 
or on your Speaker's Table or Stand. OUTFIT as 
above — Plus — two more INSTALMENTS of fresh 
EXTRA GAGS as created. Postpaid for $10. Also at 
oll leading dealers’ shops. 


“MAGIC SODA FOUNTAIN” 


All 18 most popular soda fountain drinks: Root Beer, 
Cola, Grape, Strawberry, Gingerale, Orange, Lemon, 
Lime, '‘Sars,"’ etc., poured from a clear glass pitcher 
of ice water. All SPARKLING effervescent, tangy, 


real SODAS. Great comedy, for summer, kids or 
other folks. Complete PATTER and OUTFIT for MANY 
SHOWS. $6. Drinks served to Audience. 


“12 LAST WORD BLINDFOLDS” 
Ideal Treatise on BLINDFOLDS and how to use them 
by ““VOLTA,'' Master Mentalist'’ — $1, 


“BEER POWDER" FEATS 
A Comedy RIOT when you add this to your tricks 


using ANY LIQUID. Trick Funnel with ‘‘BEER’’ pour- 
ing out of your Victim! Rice Bowls, ending with 
BEER — ‘‘But THIS Chinaman liked his BEER."" A 
WOW! A mere half-spoonful of this powder in bottom 
of any glass receptacle — produces BUBBLING, 
FOAMING, Sparkling ‘‘BEER."' A large Jar for about 
60 Shows $1.50, 


The smaller ‘'free'’ club acts, thought that TV would be 
Instead, they have darn near KILLED OFF MAGIC as a form of entertainment by their poor show- 
TV reduces a 6 foot man to 5 inches high — and a 34%" card to Wy” 


size — a Rope to 


‘‘DIFFERENT’’? MAGIC 


“WORLD'S GREAT MENTAL FEATS” 


A Collection of ACE MENTAL Mindreading Feots — 
cataloged at over $40, — all complete with ‘*MEN- 
TALIST'' Type PATTER and Presentations — PLUS on 
OUTFIY of all accessories. $5, 


TELEVISION FLOATING LIGHT 


Beautiful mechanical Flote Light OUTFIT — BULB 
fall parts quickly replaceable in case of damage! — 
BOOKLET of 16 ILLUSTRATIONS showing various EF- 
FECTS all "One Man'' NO ASSISTANT USED — Plus 
Batteries and Control Line. Special Directions for 
TELE use, included on request. $5. 


“HOW TO ANSWER QUESTIONS FOR 
MINDREADING ACTS 


Only PRINTED Book telling real secrets by four skele- 
ton SYSTEMS, ANY question. Gold Covers — $72.50, 


MYSTERY BAR ''COCKTAILIA” 


World famous ACT of pouring REAL DRINKS, Cock- 
tails, Mixed Drinks, Liquors, Cordials, etc., as called 
for by audience. All served to spectators to drink, 
ACT plus OUTFIT for 100 Shows, and for producing 
over 100 different drinks $15.00. Smaller set to pro- 
duce 36 Most Popularly called for Drinks $10, 


MAGIC PALMING CREAM 


The ONLY cream that helps anyone to palm Cards, 
Coins, Balls, Eggs, aids all Manipulations. Prevents 
DROPPING articles on Stage, etc. NOT LIKE anything 


on public market. A special MAGIC product only. 
Jar $1. 

“NO SWITCH" RAZOR BLADE MYSTERY 
Would you like to have the REAL PROFESSIONAL 


Method. Used by Leading performers. Why use 
““Fakey''-looking bulky ‘‘Gimmicked'"’ PROPS or Ap- 
paoratus — or Floor Stands just to hold up a tiny Razor 
Blade! It Stamps you as an amateur, for everyone 
knows the purpose of such ‘'Gimmicks'' MUST be to 
switch the Blades, Our PRINTED Book, ILLUSTRATED, 
gives FULL instruction PLUS Patter, Plus PRESENTA- 
TIONS. $1.00. 


"45 STAGE ILLUSIONS” 


Building Plans, Blue Prints, FULLY ILLUSTRATED and de- 
scribed. This and 5 other supplementary Catalogs 10c. 


Write for our AMAZING WHOLESALE Offer — Including 5 Catalogs ready for you to 
Imprint or Rubber Stamp your own name and address on — and send out as your own Catalogs. 
Write on LETTERHEAD to prove you are ACTUALLY a Dealer. 


Plus a full 


BURLING HULL, Stage Magic Factory, Box 2, Woodside, N. Y. 
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STOP! LOOK! 


It's New! It’s Different! 
Twin Cup Illusion — NICKELS TO NOWHERE 


The perfect close-up coin trick that YOU have been waiting for. It has a terrific SUCKER finish. The 
nickels vanish and then reappear from NOWHERE P. P. $1.50 


First Time Advertised 
THE INVISIBLE PREDICTION 


Bob Longe has done it again. First came the “Invisible Deck’” which was an outstanding success. Now 
something entirely different, and | do mean DIFFERENT. “The Invisible Prediction,” which we predict 
will be an immediate sensation. Without a doubt the best and newest card trick on the market. 
ORDER TODAY from your dealer or send direct. P. P. $1.00 


“ROPE-E-SCAPE”’ 


EFFECT: A single piece of rope penetrates the body while spectators hold both ends of the rope. 
ROPE MAY BE EXAMINED AT ALL TIMES. 


H A L L M A G j Cc Cc O. ig desig nin ko ee 


Magic on Praside 


After two years of intensive research and preparation, MERV TAYLOR is offering the magical world the greatest 
value in its history, “MAGIC ON PARADE.” 


A “parade” of magical effects in the true sense of the word. Not a series of children’s puzzles, pocket tricks, 
or thumb tip type material, BUT professional effects from professional performers, gathered by BOB HASKELL, one 
of the top ten today, and illustrated by BOB GUNTHER, who is second to none as an illustrator of “Magic.” 


All apparatus will be supplied and will be “TAYLOR-MADE,” which stands for unsurpassed quality and 
workmanship. 
Twelve different, unusual, well planned and completely workable effects will be paraded your way during 


the next twelve months starting JULY 1, 1949. Everything necessary to complete the trick will be supplied with it 
each month, 


The actual value of the twelve presentations offered on “MAGIC ON PARADE” would come to $75. YET IT 
IS BEING OFFERED AT THE LOW COST OF $25. Everything included, everything supplied and many other features 
to come your way that we haven't even mentioned. 


This offer is limited. We are not attempting to sell to everyone, but ONLY to those who appreciate in magic; 
sublety, simplicity, originality and workmanship. 


If you want exclusive magic that is not sold over the counter and magic that you can do, here is your op- 
portunity. 
Send Your Check or Money Order to 


M E R V TAY L O R eanria ReLuraces, CALIF. 


THE “PARADE” STARTS JULY 1, 1949 
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GOOD WILL cannot be built from a 
blue-print, it grows — nurtured by 
diligence, fostered by skill, sustained 
by honesty. 


GOOD WILL attracts good will. We 
are proud of the good will of our 
customers. They are in every part of 
the country — quality customers — 
the finest in the land. 


ROYAL MAGIC & NOVELTY CO. 


220 WEST 19th STREET 
NEW YORK 11, N. Y. 


Manufacturers and Distributors of 


QUALITY MAGIC 


Magicians — Inventors of Magic — Attention! ! 


As manufacturers we are looking for new effects (pocket tricks preferred), 
jokers and novelty items. 


IF YOU HAVE ANY IDEAS, SEND THEM TO US. If they are worthy, we 
are in the market for them. If not, they will be returned immediately with 
the ASSURANCE that they will go no further by words or action. You 
can rely completely upon our integrity. 


ROYAL MAGIC & NOVELTY CO. 
MEMBER — Magic Dealers Association, Inc. 


Ve PP ee ee be eee 


The material used in these silks 
is equal with those costing much 
more. Frankly — you can find 
smaller hems, but none to compare 
with these silks at these LOW 
PRICES. Our own manufacture, of 
6 mm Jap Silk. We regret our 
limited production and low retail 
prices do not permit wholesale dis- 
counts to dealers. 


COLORS: Red, White, Blue, Orange, 
Green, Yellow, Purple. 


$ .35 each 
.60 each 
1.00 each 


Try our famous 2-Hour Service and don’t forget to send a dime 
for our Catalog No. 27. 


SPECIAL NOTICE! Just received a limited supply of Haenchen’s 
Loring Checker Mystery. Beautifully made, should sell for much 
more than the price of $29.50. This is the effect that many of 


our customers have been begging for during the past 8 years. 


gowy+ MAGICLAND 


409 nm. ERVUAY ST. DALLAS, TEHAS 


SILENT MORA’S SILK PRODUCTION 


A SELLOUT AT THE |. B. M. CONVENTION 


One of the many effects of Silent Mora 


that we control exclusively 


EFFECT: Show both sides of hands and produce a silk. 


No body loads of any kind. $2.00 


CATALOGUE — 2 free tricks: Regow's Magical Review — 
Dr. Shelton’s Golf Ball Routine. $1.00 


REGOW’S—“THE PLASTIC KING” 


NEW — 
REGOW’S PLASTIC ‘‘PANDORA’S BOX’”’ 


EFFECT: A card is selected and returned to deck. 

A blank card silk is next vanished and passed into a 
beautiful plastic box which a spectator is holding. When 
spectator opens the box, it falls completely apart with a 
loud explosion and, among showering confetti and parts 
of the box, a giant snake leaps high in the air holding 
a card silk in its snoot. The silk has the image of a pre- 
viously selected card imprinted on it. 

Complete with Plastic Box, 1 Blank Card Silk, 1 Spot 
Card Silk, Bang Device, Giant Snake and Confetti. $7.50 


JAMES  Phdeoaibaa 


Member of the Magic Dealers Association, Inc. 


JUNE, 1949 


Dyoakers an d Magicians 


REMEMBER 


MAGIC THAT LOOKS 
BETTER AND COSTS LESS 


RIEDEL 


LEACOCK * PENNSYLVANIA 


The Sensational New Book on Mental Magic— 


IT MUST BE MINDREADING 
by the famous radio writer, GEORGE ANDERSON 


All one-man effects, covers every angle of the mental 
field. Send post card for detailed brochure. 


Price $2.00 


Order Direct or at All Dealers 


FRELAND'S Gircateo es, itt: 


KALMAN of MONTREAL, proutly presents 
STUTHARD’S TRILBY DECK 


Complete with Special Pack and Trilby Book for the 
Non-Sleight-of-Hand Performer 
This pack has made a sensation in England as the greatest trick 
pack conceived to date, 

A TEN MINUTE ACT — OVER 20 PHOTO ILLUSTRATIONS — 22 TRICKS 
STUTHARD'S TRILBY DECK AND BOOK, Complete, Postpaid... $3.00 
(Price in England, £1-1-0, $4.25) 

lf you have met or heard of Joe Stuthard, you know he is an author- 


ity on the Svengali Pack. All his knowledge and experience has been 
incorporated in his book — 


STUTHARD’S SVENGALI SUBTLETIES 


14 Knockout Effects — 4 Switches to Ordinary Pack — 20 Photo Mlus- 
trations and Line Drawings, Complete Routine — Fan and Overhand Shuffle, 
first time in print with Svengali, Mlustrated. On art paper with stiff covers. 


STUTHARD’S SVENGALI SUBTLETIES, with Pack, Postpaid.......... $2.00 
STUTHARD'S SVENGALI SUBTLETIES, Book Only, Postpaid..........$1.00 


See reviews in March Tops and April Linking Ring. Other reviews in 
forthcoming issues of Conjurors’ Magazine, The Sphinx, Hugard’s Magic 
Monthly, The Phoenix, etc. 

Write for Free Brochure, Describing the Above, NOW ! 


{Direct Only) 


W. KALMAN 


5337 QUEEN MARY ROAD 
MONTREAL 29, QUE. 


WE CAN SELL IT TO YOU 


Wholesale!! 


1 000 TRICKS, JOKES, MAGIC, 
' PUZZLES AND COMIC 
DISGUISES ALWAYS IN STOCK 
Featuring — 

e RUBBER MASKS 

e@ PENETRATE-IT KNIFE 

e JAPANESE TRICK BOXES 


e RUBBER FRUITS AND VEGETABLES 


Write for Our Catalogue — 


WHOLESALE ONLY 


GORDON NOVELTY CO. 


Dept. 3 © 933 Broadway, New York 10, N. Y. 


Just Released ! ! 


“HELLO SUCKER" 


ENCYCLOPEDIA OF THE THREE SHELL GAME 
By CHANIN 


80 Pages From your dealer. $2.00 


JACK CHANIN 


130 S. Juniper St., Philadelphia 7, Pa. 


25¢ A COPY - TWO DOLLARS A YEAR 


NOW IN ITS SEVENTH YEAR OF PUBLICATION 


4064 — 39th AVE. 
OAKLAND 2, CALIF, 


Lloyd E. Jones 
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Magic embodying the use of liquids 
has hecome quite the rage and there are. 
on the market today. many types of 
elasses, Glasses that empty and refill. 
glasses that vanish and glasses that act 
as important gimmicks in the perform- 
ance of many tricks. 

THE MIRACLE GLASS invented by 
John Frank and marketed by D. Rob- 
bins & Co.. won the first prize in Liquid 
Magie at the I. B. M. 
cently and this is an item that empties 
very 


Convention re- 


and refills at the touch of a finger. 
practical and a fine piece of magic 
equipment, May any trick 
requiring the vanish or production of 
liquids. Sells for $2.00. 

For a nice little quickie’ 


he used in 


Robbins 
has placed on the magie market, R/S- 
ING, JUMPING AND FLOATING 
CIGARETTE. which sells for fifty cents 
but will much 
mystery, Also. included is a 
for a floating cigarette. 


which creale fun and 
routine 
Both nice effects 
and a bareain, 

Z-RAY developed by Frank Kelly and 
Magic Product” of 
Louis Tannen is really an atomic prod- 
uct. An attractive and beautifully fin- 
ished metal resembling a small 
camera does the dirty work, A piece of 
blank paper is dropped in the “camera” 


an “Engineered 


hox 


after which the spectator selects a card 
holding it and the between 
After shining a Jight on the 
“camera” 


“camera” 
his hands. 
combination the 
“7-Ray” 
as the bones 
Amazing, astounding, amusing and baf- 
fling and all for Two Doll 

Again we refer to magic glasses and 
call especial attention to the HONDER 
GLASS, another “Engineered Magic 
Product” of the House of Tannen, A 
specially cast glass of clear lucite which 
is both attractive and durable. Of large 
size and may be used a la milk pitcher 
and in hundreds of other ways. It is not 
necessary to hold the glass but it will 
empty or refill while standing by itself 
on a table. Many routines are included 
in the instructions which accompany the 
and gimmick. Guaranteed as a 
perfect trick and it is yours for $5.00, 

Louis Tannen has developed so many 


disgorges a 
photo showing the card as well 
of the spectator’s hands. 


ars. 


glass 


JUNE, 1949 


fine tricks and effects recently that any 
reference lo his shop would be incom- 
plete without mentioning his mental 
marvel. SUPERSONIC CARD PREDIC. 
TION. which is completely foolproof and 
a perfect mental mystery. It is used with 
great success by the leading magicians 
performing today and all acclaim it to 


he the most sensational mental stunt 
ever devised, Magician predicts the 


name of card and at the position in the 
Really 


card 


frame selected by the spectator. 
a knockout. Beautifully made 
rack together with cards and 
routine all for $10.00. 


complete 


May he 


cant 


So you want to do card tricks. 


dont do them because 


Well for 
including your reporter. better check on 
Stuthard’s TRILBY DECK, Here is 
really something. $3.75 this deck 
together with a finely printed and illus: 
trated 
Kalman of 


you you 


flip the fingers. all embrios. 


lor 


hook can be purchased from 
Montreal and you may be 
you will have more than 


Included in’ the 


assured that 


your money's worth. 
hook 
or you can build your own from the 22 
This fellow, Stuthard, 
dabbled) with 


subtleties 


a complete ten-minute routine 


tricks included, 


Canadian who has 


cards and developed many 


is a 


and now he is giving everyone the op- 
portunity of mastering his best. Speak- 
ine of subtleties he has also put into 
print Stuthard’s SVUENGALIE SUBTLE- 
TIES in which he has. as Billy MeCombh 
states. “taken a very simple card theme 
made into a card symphony.” 
and Billy is telling the truth. The Sven- 
eali Deck in the hands of 
every magician but few have appreci- 


and 
probably 


ated the possibilities of this clever de- 
Stuthard did understand the 
tentialities of these 52 cards and went 
to work with the result that he became 


vice, po- 


one of the greatest exponents to date. 
His book together with a Svengali Deck 
may also be purchased for $2.00, If 
you have the deck then the 
only $1.00, 

Walk. don’t run. to the nearest post 
office and send that check or 
order to Kalman. By the way, if a 
check be sure and add exchange. 


hook costs 


money 


The Marco Polo of Magic, better 
known to his friends as Milbourne 
Christopher. always has a new idea. 


trick or effect that is clean, mystifying 
and as up-to-date as next year’s millin- 
ery. He has recently released “Mil- 
bourne Christopher's: Magazine Test,” 
the manuscript of which sells for One 


Dollar. 


To quote from the manuscript 


Kges— 
Aect— 
Ly 


By HARRY BAKER 


BAKER 


Effect: An egg. ping pong ball or any 
other small object is picked up with 
right hand. 
ed with. 
chief. To 


displayed. and then cover- 
preferably. a white handker- 
that still 
hidden have several people reach under 
handkerchief and finally. the 
handkerchief is removed by either a 
spectator or the performer, the object 
has vanished. 

Secret: This is a fine effect and makes 
use of a confederate. He is the last one 
lo verify that the object is still covered 
hy the “kerchief and. in removing his 
hand. he secretly takes away the object 
hut verifying that it is still covered. A 
the effect a 
Try it sometime. 


verify object is 


when. 


litle showmanship gives 
2 3 
sock 


—_—_——— 


finish. 


“Here is an impressive demonstra- 


tion of telepathy. f spectator concen- 
frates ona magastie page chosen by 
chance, the performer 
desertbes the page. The spectator reads 
silently, 
calling 


Immediately, 


still the performer succeeds in 
-word for word—his thoughts.” 
There is the whole story, it’s true and 
the effect is very easily performed. Only 
showmanship is required. On sale at all 
magic shops, 


SKUELLO-CATION by Bill Nord still 
remains as one of the most’ popular 
close-up tricks developed) during the 
past vear. Being so good it is natural 
that many imitations and infringements 
suddenly appeared on the magic mar- 
ket. Although the imitators marketed a 
cheap copy none of them made any ef- 
fort to improve on the presentation. 

Holden's Magie Shops have now re- 
leased THE LAST WORD ON SKUL- 
LO-CATION, also by Bill Nord, and 
this manuscript covers 12 
methods and effects any 


ten-page 
one of which 
will considerably improve the presenta- 
tion of this unique piece of skullduggery. 
Believe it or not the manuscript sells 
for the small sum of fifty cents. 


Darr 
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For Quality and Service 


Foley’s Magic Shop 


609 UNIVERSITY BUILDING 
(Opp. Palomar Theatre) 


SEATTLE 1, WASH. 
MAin 7679 


© BREGGBBBRBGBR RRB BRR 


PATRONIZE THE ADVERTISERS 
and tell them you saw 


their ad in 


CONJURORS MAGAZINE 


STULL BILL 
TO CIGARETTE LOADER 


A borrowed and marked bill is found inside the 
cigarette Magician is smoking. A mechanical 
marvel — no plungers — the Loader does the 
work — ENTIRELY AUTOMATIC. Loads in 3 sec- 
onds. Explicit illustrated instructions. 


Price Postpaid $5.00 


THE DARK FUGITIVE 


The story of the escape of the Black Knight from 
his white hooded captors. Beautifully done in 
plastic and with an exceedingly subtle method. 
Three, card size, plastic pieces are held together 
by a ribbon, from which the Black Knight escapes. 
Explicit illustrated instructions. 

Price Postpaid $3.00 


STULL MAGIC COMPANY 


341 MARKET STREET SAN FRANCISCO, CALIF. 


THE ONLY MAGIC DEALER IN THE WORLD 
ASTRIDE THE ATLANTIC 


The English House of 


PAUL CLIVE & CO., 
Now Also in the U. S. 


CALIFORNIA MAGIC DEPOT 


2491 TELEGRAPH AVENUE, BERKELEY, CALIFORNIA 


LTD. 


SELF LOCKING CARD BOX. A shallow, neat, wood card box which may be 
safely handed for examination. Simple to operate and nicely polished. Post 


free - $3.50 


GLOVE MONKEY. You have never seen such a delightful specimen of this, the 
most popular of all hand puppets. Specially imported from England — we 
have sole rights for the U. S. A. — we claim ours to be the easiest to manipu- 
late, the longest wearing and with the best monkey features of ANY MODEL 
MADE ANYWHERE IN THE WORLD. Money cheerfully refunded if you dis- 
agree with any of these claims. 

$500.00 Reward to you, or anyone else, who can produce a better GLOVE 
MONKEY. (We know there is no better made). 

Made in soft, quality, mohair this guaranteed, super, puppet, which will last 
for many years, comes to you, post free, for only $2,35 


EXCLUSIVE SPRING GOODS. Grand for production. Compresses into very shal- 
low space. Direct from England. All post paid. 


17-inch Banana $1.35 Cabbage $1.85 
15-inch Carrot 1.30 Fish (large) 1.10 
String of 5 sausages $1.60 


24-inch hat baby, complete with frills, baby clothes and good face $5.00 


6-foot snake (compresses into about 4 inches), colored green and yellow, 
with brown markings $5.00 


e 
A post card puts you on our mailing list for future advices 
on additions to our line. 


Per Pack $5.00 
SPECIAL JUMBO CARDS, Perfect Match Bicycle Back. 


JUMBO CARDS 


Blank Both Sides ea, .15 
Blank Face, Red or Blue Backs ea. .20 
Double Backs ea. .25 


NOTE TO DEALERS: Bridge size regular cards are again 
boxed in Fox Lake Cases. All items advertised are 
for wholesale. 


TO ALL MAGICIANS: When you buy a trick ask for 
Fox Lake Playing Cards — they cost no more. 


SPECIAL ASSORTMENT DECKS $1.25 


Consists of 10 Blank Face Red, 10 Blank Face Blue, 5 
Double Back Red, 5 Double Back Blue, 5 Double Back 
Red and Blue, 5 Blank both sides, 3 Double Face, 
6 Blank Back, 2 Reverse Color and 1 Short Card. 


ONE SPECIAL ASSORTMENT DECK and TWO REGULAR 
DECKS, 1 Red and 1 Blue Back $2.00 


ALL CARDS HAVE "AVIATOR" DESIGN BACKS 
All Items Postpaid 


Ohio Customers Please Include Sales Tax 


HAINES HOUSE OF CARDS 


2465 WILLIAMS AVE., NORWOOD, OHIO 
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DEVANO RISING CARDS 


UNBELIEVABLE! 
That one word describes this miracle 
effect. It describes it so well that we 


hesitate to describe it fully; afraid that 
you'll refuse to believe the description. 

Well here goes! If you were to ask 
a magician to describe the perfect rising 
card the following would probably be 
his answer: Magician without any pre- 
vious preparation removes a deck from 
its case, shuffles it and asks a few spec- 
tators to freely select (not forced) any 
number of cards. Not just one or two but 
three, four, five, six, seven, eight, nine 
or ten if you care to use that many. 
These cards can be marked or initialed 


and then openly returned to the center of the deck. The deck 
is then again shuffled. Magician holds the deck in his hand 
and the selected cards rise one at a time from the center of 


TA eNews. 
TERRIFIC ( —<\\ 
_/ PAPER rears er \ 
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Truly the sensation of the age. 


dozens of effects possible. 


advertised. 


The perfect glass for practically ALL liquid affects. A 
glass specially cast and moulded of durable lucite. This is definitely NOT a gimmicked 
five and dime glass but an “Engineered Magic Product” with a Planned Effect.” Literally 
It will vanish liquid or fill itself while held in the hand or 
standing by itself on the table. Can be used like the vanishing milk pitcher, 
glass will duplicate any liquid effect in Magic. 
If you never buy another trick you'll have to have this. We unconditionally 
guarantee this to be the most perfect trick glass you’ve ever seen or your money back. 
Complete with instructions for many routines. 


the deck. Magician can be completely 
surrounded by spectators as close as 
they desire. Magician has complete con- 
trol over the cards and can make them 
rise slow or fast as he desires. He even 
places the cards in the card case and 
still they rise! Deck is fanned after each 
card rises. All this and more can be 
done under full brilliant light under any 
conditions. No setup, nothing to get 
ready, no sleights, always ready to 
work. The Ultra conception in rising 
card effects. Hope to die, cross our 
hearts and spit in the ocean three times 
that all the above description is the 
truth, the whole truth. If after purchas- 
ing this trick you aren’t entirely satisfied 
we'll return the full purchase price. THIS IS UNCONDI- 
TIONALLY GUARANTEED! 


Price $6.00 


T.T.T. T.T.T. T.T.T, T.T.T. 


TANNEN’S TERRIFIC TEARS 


Available now in a variety that enables you to vary your program and patter to fit 
the situation. Paper hats of many styles, “College Mortarboard,” ‘Sailor Hat,’ 
"Scotchman’s Hat,” “Lady Type,’ “Chinese with Pigtail’ and last but not least 
(pardon us while we blush) ‘Panties!’ Order them by the dozen or the gross; we 
Dozen to a package $1.50 


T.T.T. 


don't care Made of high quality materials. 


WONDER 


WONDER GLASS 


A Louis Tannen Exclusive 


This one 
Hundreds already sold before it was 


Only $5.00 


SEND $1.00 AND GET THE 
GREATEST CATALOGUE 
OF MAGIC EVER PRINTED. 


NOW READY 


Lovis Tannen's guide to magic for magicians. 


It's different. 


many features never before incorporated in any 
The back cover displays many 


magic catalogue. 
autographs of stars of magic. 


is actual photographic reproductions of dozens 
of famous magicians, besides tricks from the four 


corners of the world. 


LOUIS TANNEN 


It's unique. This catalogue contains 


Another feature 


PINWHEEL BLENDO 


Three silks that are dyed SIX (yes we 
said “'six’’) different colors are changed 
by the magician to a 36-inch ‘Pin- 
wheel Rainbow’’ (a new design) that is 
a blaze of six different colors. At a 
price lower than you could buy the 
silks separately. Price $10.00 


Z-RAY 
Frank Kelly 


A miniature camera (?) that takes a 
photograph of not only the selected 
card but a Z-Ray (not x-ray) of the 


bones in the spectator’s hands. It’s 
pocket entertainment at its best. 
Price $2.00 


120 WEST 42nd STREET * NEW YORK 18, N. Y. 
Wisconsin 7-6137 


Each of These New Stars of Magic Effects Is A Gem! 


WE'RE PROUD TO PRESENT THESE LATEST DAI VERNON RELEASES IN THE FAMOUS STARS OF MAGIC 


SERIES. YOU'LL FIND NOTHING FINER IN THE WHOLE REALM OF CONJURING THAN 


These Superb Magical Creations by 


DAI VERNON 


Edited by GEO. STARKE; Photo-Action Illustrations by GEO. KARGER 


#1 — VERNON’S IMPROMPTU CUPS & BALLS 


Here's an opportunity of a lifelime to master one of the most intriguing presentations of this classic in ex 
istence. Do i! anywhere, anytime, simply by wrapping newspaper around three borrowed tumblers. It's entirely 
impromptu, and is considered by experts to be one of Dai's greatest tricks. A routine that’s easy to Jearn. 
Its subtleties and misdirection make it the perfect trick. Price 


#2 — VERNON’S AMBITIOUS CARD ROUTINE 


HERE 1S A RARE OPPORTUNITY Dai’s ingenious handling of this fine trick has baffled the best minds in magic for years, It's the effect wherein 

the top card is repeatedly inserted lower down in the deck, yet persists in traveling to the top. It’s a perfect 
TO OBTAIN 3 OF DAI gem and Dai's favorite card effect, now released for the first time, Only $2 
VERNON’S CHOICEST TRICKS. 


ALL REPUTATION BUILDERS! #3 — VERNON’S MENTAL CARD MIRACLE 


( ied! 7 Rey 

(Dealers Supplied! \f there ever was a card miracle, this is it! You show a fan of five cards and anyone mentally selects one, 
Without hesitation you remove one card from the fan and place it in your pocket... and that card is always 
the chosen one! Repeat it over and over again, A masterpiece you'll rave over, Price only $3 


GET YOUR STARS OF MAGIC SERIES #5 TODAY! ALSO SERIES #1, #2, #3 and #4 


“THE LAST WORD MILBOURNE CHRISTOPHER'S 
ON SKULLO”’ MAGAZINE TEST 


Here's the latest and cleverest pseudo-mindreading 
test on the market. Anyone inserts a playing card 
into the leaves of « magazine; the book is opened 
at that spot and you immediately describe the con- 
tents of the pages. Very good. 


Get SKULLO .. . it’s terrific! Only $2. prof, MAGIC FOR AMATEURS 
THE FINE ART OF MAGIC. 4.5060. scccscisvne 


Want some new presentations for your favorite 
“Skullo-Cation’’ trick? Bill Nord here gives you 
9 new routines plus 3 excellent) methods of 
handling it, 50c, (Dealers supplied 


One of Our Biggest Sellers! 
CHANIN'S NEW AND ENLARGED 


‘HELLO SUCKER”’ 


This new edition is truly an encyclopedia of the 

. 3-shell game, containing all of Chanin‘s latest 

A Varied Assortment and famous moves with the galloping pea. 
Seber sl Ferd parking Nothing like it on the market! Here's 77 pages 

of instructions that will make this trick your 

favorite pocket effect. Only $2 


SN y 
VERNON’S SELECT SECRETS SCARNE ON CARDS ZLib a, Sad 


You'll want this new and enlarged edition oe 
ae a ae ce pe This is at once one a the most fascinating A SENSATIONAL EFFECT! Gus Davenport! 

. rv “ books on ‘'playing cards to win’ you will ever 
added material, it’s one of the real buys read, and at the same time the greatest and This 


of the yeor! Bruce Elliott says, ‘Highly es ‘ 
f oe most authoritative work on Gin Rummy, Poker, 
recommended. The new tricks ‘Follow The Pinochle, ete., ever written, Chock full of 
$3. 


leader’ and ‘Automatic Gambler’ are alone bli BORE Gout 
worth the price,” Sid Lorraine says, ‘You SEMGMNE BsRosear FOI: 
won't get a better magical book value any- 


where.’ Price $1.50. (Dealers supplied) Rough and Smooth Possibilities—book $1 MAGIC WAND YEAR BOOK. New, $1.15 


8. MAX HOLDEN’S 


MAGIC SHOPS 
\ 220 WEST 42ND ST, NEW YORK CITY, 


120 BOYLSTON ST,, BOSTON, MASS. 
117 SOUTH BROAD ST., PHILADELPHIA, PA. 


English import is one of the smartest and 
most unusual MC gags in years, Just light up your 
cigar when a streak of flame flashes out of it across 
the stage to burst in a halo of flame. 1 


We Have the Largest, Most Elaborate and Up-to-Date Magic Shops in America! 


